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Can  new  Editor  Walker  Lundy 
find  much-needed  readership 
for  the  ‘Inquirer’  beyond 
the  streets  of  Philadelphia? 


LETTERS 


FEATURE 

‘INQUIRER’ MINDS  WANT  TO  KNOW 

Walker  Lundy  arrived  in  Philadelphia 
a  stranger  from  a  strange  land 
(Minnesota),  with  one  big  question  to 
answer:  How  does  the  Inky  win  the 
battle  for  the  Ijurbs?  . 10 


We  just  needed  to  mention  that,  since  the 
print  version  forgot. 

DEBORAH  DREYFUSS-TUCHMAN 
VICE  PRESIDENT,  BUSINESS  DEVELOPMENT 

P2i 

Bethlehem,  Pa. 


The  difficult  advertising 
environment  has  clearly 
contributed  to  slimmed-down 
print  news  holes.  This  was  painfully 
evident  in  the  print  version  of  Carl 
Sullivan’s  online  feature  regarding 
print-to-Internet  display  ad,  insert,  and 
special-section  conversion,  “Web  display 
ads  a  dime  a  dozen?”  [April  8,  p.  9]- 
The  online  piece  was  evenhanded  in  its 
approach.  It  commented  on  the  value  of 
posting  print  elements  to  the  Internet 
and  the  simplicity  of  the  process,  and  it 
heralded  revenue  gained  through 
extended  visitor  benefits  such  as 
keyword  searches,  e-mail  alerts,  and 
shopping  lists.  The  article  clearly 
presented  a  picture  of  the  service  while 
acknowledging  the  “fierce  battle  among 
the  vendors.”  The  piece  generally 
connected  vendors  with  the  newspapers 
and  groups  they  served. 

Virtually  all  vendor  references  were 
edited  from  the  print  version,  except  for 
one  newcomer  that  has  already  seen  its 
fair  share  of  E^P  press.  Virtually  every 
vendor  in  this  field  must  ask,  “How  is  it 
possible  to  present  a  print  news  piece 
mentioning  only  two  of  the  most  recent 
service  providers  when  the  original  story 
directly  refers  to  the  competitive  nature 
of  the  industry?” 

Sullivan  wrote,  “What  once  seemed, 
well,  ludicrous  ...  now  is  making  a  lot  of 
sense,  and  more  than  a  few  cents,  for 
print  publishers,  including  Gannett  Co. 
Inc.  and  the  Tribune  Co.” 

P2i  serves  both  these  chains  with 
profitable  verticals  that  drive  traffic  as 
well  as  new  print  and  online  revenue. 


E&P  NEWS 

Auditory  difficulty  Due 
to  a  computer  glitch,  the  Audit 
Bureau  of  Qrculations’  FAS-FAX 
report  is  being  reissued  in  its  entirety 
for  the  first  time  . 3 

Electric  avenue  Newspapers 
are  discovering  that  preparing  a  PDF 
version  of  their  print  edition  is  not 
only  fairly  easy  but  also  can  be  fairly 
profitable . 4 

Crosstown  traffic  As  the 
expansion  of  media  cross  ownership 
looms  ever  larger,  so  do  the  hopes, 
fears  —  and  conflicting  visions  — 
of  editors  and  publishers  . 6 

Calendar . 7 


As  A  LONGTIME  FREE-LANCE  WRITER, 

I  read  with  interest  Dave  Astor’s 
column  “Free-lance  column  usage 
on  the  rise?”  [March  4,  p.  I6]. 

Especially  interesting  were  the 
comments  of  Dennis  Lythgoe,  book  editor 
and  former  columnist  of  The  Deseret  News 
in  Salt  Lake  City,  who  said:  “In  the  long 
run,  it’s  not  very  helpful  to  use  free-lance 
columnists  because  they  don’t  feel  like 
part  of  the  paper,  they  don’t  really  have 
relationships  with  the  rest  of  the  staff,  and 
they  don’t  get  around  town  as  much.” 

Having  worked  in  newsrooms  as  a 
stringer  for  years,  established  meaningful 
relationships  with  editors  and  other 
reporters  —  staff  and  free-lance  —  I  must 
inform  Mr.  Lythgoe  that,  in  my  experi¬ 
ence,  the  opposite  is  tme.  I  get  around 
more  often,  and  I  do  so  to  write  stories 
that  staffers  may  be  too  busy  to  cover. 

When  I  write  columns  and  articles,  I 
don’t  phone  it  in,  as  many  underpaid  and 
overworked  staffers  are  forced  to  do,  and  I 
don’t  rely  on  press  releases  for  copy.  I  meet 
with  sources  face  to  face,  I  cover  mundane 
meetings,  and  I  travel  on  my  own  dime  — 
for  an  arguably  anemic  pay  rate. 

I  do  it  because  I  love  writing  and 
reporting  and  I  cherish  the  autonomy  that 
generally  accompanies  being  a  free-lancer. 

SCOTT  HOLLERAN 
Burbank,  Calif. 
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when  circulation  dips  —  are 
showing  signs  of  paying  off. 


over  negotiations  with  Rockford 
Typographical  Union  May  7,  look¬ 
ing  to  a  resumption  of  publication 
of  the  two  papers,  which  have 
been  closed  tbe  last  two  weeks 
as  a  result  of  a  printers’  strike. 


MAY  10,  1952: 

Recent  bids  by  the  New  York 
Herald  Tribune  and  The  New  York 
Times  for  increased  retail 
advertising  volume  —  by  cutting 
retail  contract  rates  for  Saturday, 


Walker  Lundy  by  the  bridge  named 
for  the  first  favorite  of  Philly 
pressrooms,  Ben  Franklin 


T.  Barney  Thompson,  editor  and 
publisher  of  the  Rockford  (III.) 
Consolidated  Newspapers,  took 
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ABC  fnib  spring  FAS-HUI 

notguiteaseaijyasH-S 


With  the  bulk  taken  out  of  their  diet, 
rechecked  numbers  are  in  the  mail 


Ai 


BY  JOE  STRUPP 

COMPUTER  GLITCH 
that  incorrectly  added 
.bulk  sales  to  last 
year’s  daily-circulation  figures 
for  97  newspapers  forced  the 
Audit  Bureau  of  Circulations 
(ABC)  to  dump  its  just- 
released,  semiannual  FAS- 
FAX  report  and  quickly 
scramble  to  print  a  revised 
edition  that  is  expected  to 
reach  newspapers  May  6.  The 
mistake,  discovered  only 
hours  after  most  newspapers 
received  the  report  by  mail 
Wednesday,  marked  the  first 
time  since  the  six-month 
report  was  launched  in  1969 
that  an  entire  version  had  to 
be  tossed  out. 

ABC  readership  figures, 
however,  were  unaffected  by 
the  problem  and  indicated 
that  dozens  of  daily  newspa¬ 
pers  were  reaching  more  than 
two  readers  with  each  copy.  At 
the  same  time,  the  Newspaper 
Association  of  America’s 
(NAA)  semiannual  Competi¬ 
tive  Media  Index  (CMI),  also  released  May  1,  reported 
a  slight  increase  in  overall  newspaper  readership. 


TOP  ABC-AUDITED 

DAILY  NEWSPAPER 
READER-PER-COPY  RA’TES 
Newspaper  Readers  Per  Copy 

Montgomery  [Ua.)  Advertiser 

3.4 

Courier  News,  Bridgewater,  NJ. 

3.2 

The  Atlanta  Journal-Constitution 

3.1 

Asbury  Park  Press,  Neptune,  NJ. 

3.0 

Home  News  Tribune,  East  Brunswick,  NJ. 

3.0 

Bradenton  (Fla.)  Herald 

2.9 

The  Herald  News,  Joliet  HI- 

2.9 

The  Capital  Times,  Madison,  Wis. 

2.9 

Wisconsin  State  Journal,  Madison,  Wis. 

2.9 

TOP  ABC-AUDITED 

SUNDAY  NEWSPAPER 

READER-PER-COPY  RATES 

Newspaper  Readers  Per  Copy 

Courier  News,  Bridgewater,  NJ. 

3.4 

Montgomery  (Ala.)  Advertiser 

3.2 

The  Atlanta  Journal-Constitution 

3.1 

The  Record,  Hackensack,  NJ. 

3.1 

El  Nuevo  Herald,  Miami 

3.0 

Home  News  Tribune,  East  Brunswick,  NJ. 

3.0 

The  Orange  County  Register,  Santa  Ana,  Calif. 

2.8 

The  Herald  News,  Joliet  HI- 

2.8 

The  Star-Ledger,  Newark,  NJ. 

2.8 

The  Journal  News,  White  Plains,  N.Y 

2.S 

Source;  Audit  Bureau  of  Circulations  FAS-FAX,  March  31 

The  FAS-FAX  errors  affected  some  circulation  fig¬ 
ures  for  the  six-month  period  ended  March  31  of  last 
year.  ABC  spokeswoman  Laura  Hagensick  said  all  the 
numbers  for  the  sbc-month  period  ended  March  31  of 
this  year  were  correct.  Because  the  computer  snafii 
led  to  bulk-sales  circulation 
figures  being  added  twice  in 
the  computation  of  the  March 
31,  2001,  numbers  in  certain 
cases,  they  were  artificially  ele¬ 
vated,  throwing  off  year-over¬ 
year  comparisons. 

Mike  Moran,  ABC  vice  pres¬ 
ident  for  print  audit  services, 
stressed  that  half  of  the  erro¬ 
neous  figures  published  were 
off  by  100  or  fewer.  “For  most 
clients,  it  was  not  a  significant 
change,”  he  said,  adding  that 
no  major  revisions  to  the  FAS- 
FAX  procedures  were  expect¬ 
ed.  “I  would  categorize  it  as  a 
minor  problem.” 

As  E^P  went  to  press  Fri¬ 
day,  ABC’s  Hagensick  said  the 
corrected  FAS-FAX,  labeled 
“Revised,”  were  to  be  sent  out 
that  afternoon.  ABC,  founded 
in  1914,  compiles  circ  numbers 
for  820  daily  newspapers. 

The  March  31,  2002,  num¬ 
bers  released  last  week,  which 
will  not  change,  showed  USA 
Today  holding  on  to  the  top 
daily-circulation  spot,  with 


2,211,370  copies  (computed  on  a  Monday-to-Friday 
basis),  besting  The  Wall  Street  Journal  by  almost 


EDITORS  MOVE 
OVER  AND  OUT 


A  flurry  of  major 
chai^^es  in 
editors’  positions 
descended  suddenly 
last  week. 

On  Thursday,  Glenn 
Guzzo  revealed  he 
would  leave  his 
position  as  editor  of 
TTie  Oenver  in  30 
days.  Guzzo  said  he 
had  come  to  a  mutual 
agreement  with 
Publisher  WiHiam 
Dean  Singleton  over 
his  resignation.  “We 
had  a  frank  conversa¬ 
tion  about  my  future 
at  the  Post,  and  it 
became  clear  that  this 
was  the  way  to  go,” 
Guzzo,  51,  told  £&P. 

Singleton  offered 
similar  comments  in 
Friday’s  Post,  saying, 
“We  spent  several 
months  determirting 
whether  we  could  be 
in  the  same  car,  and 
we  both  decided  that 
maybe  we  shouldn’t 
be.”  He  is  expected  to 
name  a  replacement 
this  week. 

Also  on  Thursday, 
Joycelyn  Winnecke 
and  Bill  Adee  —  who 
are  husband  and  wife 
—  arHWunced  that 
they  would  leave 

•  j 
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ers  how  many  people  actually  see  the  paper  are  vital. 

Among  the  almost  100  papers  audited  for  reader- 
ship,  the  Montgomery  {Ma.)  Advertiser  had  the  high¬ 
est  daily  reader-per-copy  rate,  3.4,  and  the  Courier 
News  in  Bridgewater,  N.J.,  had  the  highest  Sunday 
rate,  also  3.4.  “We  would  hope  people  buy  the  paper, 
but  we  are  happy  when  they  pick  it  up  to  read  it  some¬ 
where,”  said  Courier  News  President  and  Publisher 
Charles  W.  Nutt  Jr.  “There  are  a  lot  of  things  we  do 
each  day  to  promote  upcoming  items,  and  we  also 
promote  from  the  Web  site.” 

Meanwhile,  NAA’s  CM  I  provided  more  good  news 
to  publishers,  reporting  that  55.5%  of  adults  read  a 
newspaper  each  weekday,  up  from  54.3%  last  fall  and 
53.5%  a  year  ago.  A  smaller  increase  was  recorded  for 
Sundays,  with  63.9%  of  adults  saying  they  read  Sun¬ 
day  papers  each  week,  up  from  63.7%  last  fall  and 
slightly  higher  than  the  63.8%  of  a  year  ago.'These 
readership  numbers  are  encouraging,”  NAA  CEO  and 
President  John  F.  Sturm  said  in  a  statement  about  the 
report.  “The  newspaper  industry  has  been  working 
very’  hard  on  improving  readership.”  SI 


400,000  and  The  New  York  Times  by  more  than  a 
million.  The  top  five  Sunday  leaders  repeated  their 
standing  of  last  year:  The  New  York  Times,  the  Los 
Angeles  Times,  The  Washington  Post,  the  Chicago 
Tribune,  and  the  'NewYov\^  Sunday  News. 

Circulation  directors  at  a  number  of  newspapers 
whose  figures  for  last  year  were  wrongly  reported 
took  the  goof  in  stride.  “I  think  they  take  careful  pre¬ 
cautions,”  said  Mei-Mei  Chan,  vice  president  for  cir¬ 
culation  at  the  Seattle  Times  Co.  “They  will  hopefully 
change  it  and  move  on.” 

While  ABC  executives  were  working  quickly  to  get 
a  revised  FAS-FAX  report  out,  they  stressed  the  read¬ 
ership  figures  in  the  original  report  w'ere  correct.  ABC 
began  last  year  auditing  readership  figures,  which 
state  how  many  people  read  each  copy.  ‘We've  gotten 
a  positive  reaction  from  both  newspapers  and  adver¬ 
tisers,”  Moran  said  about  the  addition  of  readership 
stats.  “It  brings  to  the  table  another  source  for  them.” 

Newspapers  had  pushed  ABC  for  years  to  conduct 
readership  audits  and  report  the  numbers  in  the 
FAS-FAX,  claiming  the  benefits  of  showing  advertis- 


editing  jobs  at  the 
Chicago  Sun-Times  to 
take  similar  posts  at 
the  Chicago  Tribune. 
Winnecke,  the  Sun- 
Times  managing 
editor,  will  become 
associate  managing 
editor  for  national 
news  at  the  Tribune, 
while  her  husband, 
Adee,  who  spent  nine 
years  as  Sun-Times 
sports  editor,  will  take 
the  job  of  Tribune 
sports  editor. 

Finally,  Stephen  P. 
Engelberg,  investiga¬ 
tive  editor  of  The  New 
York  Times,  revealed 
Wednesday  that  he 
would  become 
managing  editor  for 
enterprise  at  The 
Oregonian  in  Portland. 
The  move  comes  after 
an  18-year  career  for 
Engelberg  at  the 
Times,  which  included 
participation  in  recent 
terrorism  coverage 
that  won  a  Pulitzer 
Prize  for  the  paper 
last  month. 

-  JOE  STRUPP 


PDF  papers  produced  PDQ 


their  print  editions,  in¬ 
cluding  Newsstand  Inc. 
of  Austin,  Texas,  and 
Olive  Software  Inc.  of 
Denver.  Both  offer  con¬ 
siderable  functionality’ 
and  features  that  aren’t 
available  with  PDF  files. 

TheylrAcf«.so.s 
Democrat-Gazette  in 
Little  Rock  has  been 
offering  itself  in  PDF 
since  1996,  but  is  now 
converting  to  the  Olive 
product.  Toby  Simmons, 
director  of  network 
services  at  the  paper, 
said  few  readers  have 
taken  the  time  to  dow’n- 
load  the  PDF  files,  but 
expects  more  will  use 
the  Olive  edition,  which 
doesn’t  require  down¬ 
loads.  The  paper  will 
start  charging  for  the 
service  this  year. 

Other  newspapers 
believe  a  simple  PDF 
version  will  be  sufficient. 

The  Christian  Science 


for  the  digital  edition. 

The  price  is  $145  a 
year  —  exactly  the  same 
as  home  delivery.  If 
print  subscribers  also 


Democrat  W’d  iazdlf 


After  five  years  of 
false  starts,  the 
historic  black  daily 
Chicago  Defender 
and  three  other 
Sengstacke  Enter¬ 
prises  papers  could 
change  hands  as  early 
as  the  end  of  June  in 
an  $8.5-million  deal. 

Real  Times  Inc., 
a  group  led  by  Tom 
Picou,  a  former 
Defender  editor  and 
Sengstacke  Enter¬ 
prises  president,  won 
tentative  approval 
Wednesday  from  Cook 
County  (III.)  Circuit 
Court  Judge  Bemetta 
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WE 


Salute 


you 


The  Newspaper  Gliild/CWA  proudly  honors  our  Pulitzer 
Prize  winning  members. 


For  outstanding  coverage  of  September  11“’ 
and  its  aftermath: 

[iil  New  York  Times  Staff,  w  inner  for  Public 
Service,  Explanatory  Reporting,  Feature 
Photography  and  Breaking  News  Photography 

[M]  Wall  Street  Journal  Staff,  winner  for 
Breaking  New  s 

fiigi  Washington  Post  Staff,  winner  for  National 
Reporting 


[Ml  Barry  Bearak,  Neiv  York  Times,  winner  for 
International  Reporting 

[M]  Thomas  Friedman,  New  York  Times,  winner 
for  Commentary 

For  their  series  on  Washington,  DC’s  child 
welfare  system: 

[Ml  Sari  Horwitz  and  Scott  Higham  of  the 
Washington  Post,  winners  for  In\'estigative 
Reporting 


The  Guild  also  salutes  David  Heath  and  Duff  Wilson  of  the  Seattle  Times,  recipients  of  this  year’s 
Hejwvood  Broun  Award,  for  an  investigative  series  about  experimental  cancer  procedures.  The  Broun 
Award  is  named  after  the  crusading  journalist  w  ho  founded  the  Guild  and  honors  journalists  who  fight 
injustice  in  society. 


Congratulations  to  all  of  olir  prizewinners,  -l 


E  &  P  NEWS 


Bush  for  its  offer  for 
91%  of  company 
stock.  Real  Times 
would  pay  $3  million 
in  cash  at  closing, 
another  $3  million  in 
a  promissory  note  paid 
off  at  a  12%  interest 
rate  over  five  years, 
plus  a  final  payment  of 
at  least  $2.5  million. 
Robert  Sengstacke, 
grandnephew  of 
famed  founder  Robert 
Abbott,  would  retain 
his  9%  stake. 

“The  deal  could 
close  within  60  days, 
including  30  days  of 
due  diligence,”  Picou 
said.  He  is  a  nephew 
by  marriage  of  long¬ 
time  company  head 
John  H.  Sengstacke, 
who  died  in  1997  and 
left  70%  of  company 
stock  in  a  trust  that 
essentially  forced  a 
sale  by  triggering  a 
federal  estate  tax  that 
has  grown  over  the 
years  to  nearly  $4  mil¬ 
lion.  Past  bidders  re¬ 
peatedly  complained,  . 
however,  that  trustees 
were  seeking  too  high 
a  price  for  a  chain 
whose  flagship 
Defender  sells  an  aver¬ 
age  of  only  14,629 
copies  daily  in  a  city 
with  nearly  1.1  million 
African  Americans. 

The  deal  still  faces  a 
significant  roadblock: 
Everyone  involved 
agrees  it  depends  on 
getting  the  Internal 
Revenue  Service  to 
cut  its  tax  bite. 

Another  complica¬ 
tion  is  a  new  proposal 
that  would  leave  Seng¬ 
stacke  family  mem¬ 
bers  with  much  more 
company  stock  —  and 
management  involve- 
ment  Ken  Smickle, 
whose  Chicago-based 
Target  Market  News 
.  rn 


Monitor  in  Boston 
began  developing  its 
PDF  version  about  a 
year  and  a  half  ago. 

With  a  national  reader- 
ship,  the  Monitor's  print 
delivery  is  “subject  to  the 
vagaries  of  the  postal 
system,”  which  makes 
a  downloadable  PDF 
version  ideal,  said 
Managing  Publisher 
Stephen  T.  Gray. 


Right  now,  the  daily 
download  is  free,  but  the 
Monitor  will  start  charg¬ 
ing  $8  a  month  for  the 
service  in  the  next  few 
days  —  a  little  less  than 
half  of  the  price  of  a 
print  subscription. 

This  is  likely  to  be  the 
model  of  choice  for 
smaller  papers  as  well. 

Besides  The  Herald  in 
Sharon,  The  Hays  (Kan.) 


Daily  News  has  been 
selling  PDF  downloads 
of  its  paper  since  1996. 
The  12,671-swom- 
circulation  paper  only 
has  about  30  PDF 
subscribers,  but  there 
have  been  some  side 
benefits.  The  PDFs  will 
be  offered  in  a  new  paid 
archive  under  develop¬ 
ment,  and  electronic 
tear  sheets  can  now  be 


sent  to  advertisers. 

At  Adobe  Systems 
Inc.,  based  in  San  Jose, 
Calif.,  developers  are 
watching  the  newspaper 
industry  with  a  keen  eye. 
Product  Manager  Gray 
Knowlton  said  news¬ 
paper  use  of  Adobe 
Acrobat  is  considered  a 
bellwether  for  how  other 
industries  will  eventual¬ 
ly  use  the  technology.  (1 


Cross  ownership  in  the  balance 


Editors  worry  independence  is  at  stake; 
publishers  fear  there’s  no  money  in  it 


BY  LUCIA  MOSES 

NEW  ORLEANS 

S  OPTIMISM  HAS  GROWN  THAT  THE  FEDERAL 
media-ownership  deregulation  is  at  hand,  so 
has  skepticism  about  the  financial  payoff  to 
come  from  owning  multiple  same-market  properties. 

Cross  ownership  can  yield  cost  savings  by  com¬ 
bining  back-of¬ 
fice  functions, 
and  generate  ex¬ 
tra  advertising 
dollars  through 
the  use  of  multi¬ 
ple  platforms, 

according  to  pub¬ 
lishers  who  gath¬ 
ered  here  at  the 
Newspaper  Asso¬ 
ciation  of  Ameri¬ 
ca’s  annual 
convention  last  week.  But  the  biggest  benefits  — 
increased  promotion,  improved  journalism,  and 
expanded  audience  —  are  tougher  to  quantify. 

“I  don’t  think  there  are  these  great  sources  of 
revenue  people  were  predicting  a  year  ago,”  said  Gary 
L.  Watson,  president  of  the  newspaper  division  at 
Gannett  Co.  Inc.,  which  has  expressed  interest  in  pur¬ 
suing  more  cross-ownership  opportunities. 

With  the  Federal  Communications  Commission 
reviewing  the  rules  barring  newspapers  from  owning 
broadcast  stations  in  their  markets,  cross  ownership 
was  a  hot  convention  topic. 

Cross  selling,  which  contributes  relatively  little  rev¬ 
enue  to  the  enterprise,  doesn’t  justify  owning  both  TV 
and  print,  said  James  M.  Moroney  III,  CEO  and  pub¬ 


lisher  of  The  Dallas  Morning  News,  a  Belo  sibling  of 
WFAA-TV  in  Dallas-Fort  Worth. 

Cross  promoting  by  TV  and  newspapers,  however, 
draws  bigger  audiences,  which  can  grow  circulation 
and  eventually  attract  more  ad  dollars,  Moroney  said. 

Convergence  also  has  pitfalls,  he  and  others  empha¬ 
sized.  Ad  sales  staff  must  to  be  trained  to  sell  unfamil¬ 
iar  media  —  and  newspaper  and  TV  ad  salespeople 
and  journalists,  who  are  used  to  competing  with  each 
other,  don’t  easily  mesh. 

“There’s  a  great  deal  of  fear  among  America’s 
editors  about  convergence,”  said  Diane  McFarlin, 

publisher  of  the 
Sarasota  (Fla.) 
Herald-Tribune, 
which  has  operat¬ 
ed  a  converged 
newsroom  with 
SNN  Channel  6 
since  1995.  Both 
the  print  and  the 
TV  newsrooms 
need  to  trust  each 
other,  she  said. 
McFarlin’s  ad¬ 
vice:  “I  would  invest  in  marriage  counseling.” 

Hopeful  that  the  industry  is  emerging  from  its 
2-year-old  ad  slump,  publishers  agreed  that  news¬ 
papers  also  will  need  to  change  the  way  they  sell  to 
readers  and  advertisers.  The  decline  of  department 
stores  and  increased  competition  for  help-wanted  ad 
share  means  papers  will  have  to  go  after  smaller  retail¬ 
ers  and  offer  recruiters  a  wder  array  of  advertising 
formats,  they  said. 

As  for  reaching  future  readers,  Gannett’s  Watson 
said  papers  can’t  assume  that  young  people  who  grew 
up  with  free  news  via  the  Web  and  alternative  week¬ 
lies  will  automatically  start  subscribing  once  they 
reach  a  certain  age.  As  a  result,  Watson  said,  “We  may 
have  to  reach  them  with  an  alternative  product.”  H 


Everthing  that  rises  must  converge?  Janies  M.  Moroney  III  (left),  Gary 
L.  Watson,  and  Diane  McFarlin  mull  life  in  cross-ownership  markets. 
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MINFE  Annual 
Conference, 
International  News¬ 
paper  Financial  Execu¬ 
tives,  Boston  Marriott 
Copley  Place,  Boston 

MAAIND  Spring 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Boston 
Marriott  Long  Wharf, 
Boston 


Conference  &  Info 
Services  Expo  2002, 
World  Association  of 
Newspapers,  Bruges 
and  Brussels,  Belgium 


20-23 


30-1 


AAN  Annual 
Convention, 
Association  of  Alter¬ 
native  Newsweeklies, 
Monona  Terrace 
Convention  Center, 
Madison,  Wis. 


AAEC  Annual 
Convention, 

Association  of 
American  Editorial 
Cartoonists,  Hotel 
Washington, 
Washington 


County  Convention 
Center,  Orlando,  Fla. 


27-23 


20-23 


24-26 


30-2 


Reuben 
Awards 
Convention,  National 
Cartoonists  Society, 
Fiesta  Americana  Coral 
Beach  Cancun  Hotel, 
Cancun,  Mexico 


26-23 


World 
Newspaper 
Congress,  World 
Editors  Forum 


IRE  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency  San  Fran¬ 
cisco,  San  Francisco 

JUNE 

7-  Q  National 
I  U  Writers  Work¬ 
shop,  Society  of 
Professional  Jour¬ 
nalists,  Crowne  Plaza 
Hotel,  Indianapolis 


NSNC 
Annual 
Conference, 

National  Society 
of  Newspaper 
Columnists,  Hilton 
Pittsburgh,  Pittsburgh 

API  Media 
Convergence 
Seminars,  American 
Press  Institute, 
Orange  County 
Convention  Center, 
Orlando,  Fla. 


22-25 


NAA 

Nexpo  2002, 
Newspaper  Association 
of  America,  Orange 


NPPA 
Annual 
Convention,  National 
Press  Photographers 
Association,  Best 
Western  Thunderbird 
Hotel  and  Convention 
Center,  Bloomington, 
Minn. 

JULY 

Mnaa 

Classified, 
Connections,  and 
Research 
Conferences, 
Newspaper  Association 
of  America,  Adam’s 
Mark  Hotel,  Denver 

NOTE:  To  list  events, 
please  send  xna  e-mail 
to  calendar@,editorand 
publisher.com  or  fax 
to  (646)  654-5370. 


Kids  K’Al  —  against  all  odds 


Neuharth  toying  with  new  idea 


‘McPaper’  planned  for  young  readers 


BY  MARK  FITZGERALD 

NEW  ORLEANS 


Allen  H. 

Neuharth,  who 
20  years  ago 
launched  USA  Today, 
the  nation’s  largest- 
circulation  daily,  in 
defiance  of  predictions  it 
would  be  a  financial  and 
journalistic  flop,  is  now 
promoting  another 
tough  sell  —  a  weekend 
newspaper  supplement 
for  young  children. 

At  last  week’s  News¬ 
paper  Association  of 
America  convention 
here,  Neuharth  quietly 


convened  a  meeting  of 
top  executives  from  10 
huge  newspaper  chains. 
His  pitch:  Fund  a 
yearlong  feasibility 
project  for  a  supplement 
he’s  tentatively  calling 
The  Paper  ‘4’ Kids. 
Neuharth  himself  has 
already  commissioned 
several  prototypes  of  a 
36-page  publication 
printed  in  a  format 
slightly  smaller  than  a 
comic  book.  It  would  be 
aimed  at  the  estimated 
50  million  American 


children  under  the  age 
of  13.  If  research  shows 
demand  for  the  project, 
publication  would  not 
start  until  at  least  2004, 
Neuharth  told  E^P. 

“I’m  enthusiastic 
about  it,”  said  William 
Dean  Singleton,  the 
MediaNews  Group  Inc. 
CEO  who  heard 
Neuharth’s  pitch. 

“We  need  to  capture 
readers  when  they  are 
learning  to  read.” 

Kid-oriented  supple¬ 
ments  historically  have 
had  a  hard  time  attract¬ 
ing  sufficient  advertis¬ 
ing.  Neuharth  argued 
that  papers  have  not  giv¬ 
en  past  kid-oriented  fea- 


ri>^f€y'Ar)CU. 


tures  sufficient  time  to 
grow.  The  subject  is 
clearly  one  close  to  the 
heart  of  Neuharth,  who 
at  78  is  the  father  to  six 
young  children.  H 


Inc.  specializes  in 
African-American 
market  research,  toM 
f&Phe  has  presented 
to  Sengstacke’s  board 
a  $5.5-million  deal  for 
51%  of  the  company, 
virith  an  initial  $3- 
millkm  payment  and  a 
$2.5  million  loan  to  be 
paid  from  future 
operating  revenues. 

-  MARK  FITZGERALD 

AP  BIDS  ADIEU 
TO  Nice  NAME 

The  Associated 
Press  plans  to 
roll  out  a  new  Net- 
based  newspaper- 
ad-placement  service 
in  the  fourth  quarter, 
AP  CEO  and  President 
Louis  D.  Boccardi  told 
members  during  the 
AP’s  April  29  annual 
meetir^.  The  new 
system  for  AP 
Advantage  will  replace 
the  current  system  of 
phones  and  faxes, 
and  make  it  easier 
for  advertisers  to 
place  newspaper 
ads,  he  said. 

AP  AdVant<^  — 
successor  to  the  NICC, 
which  AP  purchased 
in  October  from  the 
Newspaper  Associa¬ 
tion  of  America —  is 
on  track  toward  its 
goal  of  helping  place 
nearly  $400  million 
worth  of  newspaper 
advertisir%  this  year, 
Boccardi  said. 

Also  at  last  week’s 
meeting.  Burl 
Osborne,  publisher 
emeritus  of  The  Dallas 
Morning  News,  was 
elected  chairman  of 
the  AP,  succeedir^ 
Donald  E.  Newhouse, 
presiderrt  of  Advance 
Publications. 

-  LUCIA  MOSES 
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Jeff  Cohen 

■  I  Jeff  Cohen,  47,  vice  president  and  editor  of 

f  I  I  the  Times  Union  in  Albany,  N.Y.,  has  been 

named  executive  vice  president  and  editor  of 
^  the  Houston  Chronicle,  effective  June  3.  He 
will  succeed  Jaok  Loftis,  who  is  retiring  after 
15  years  as  editor.  Loftis  'will  remain  associate 
publisher  until  July  1,  and  then  become  edi¬ 
tor  emeritus.  Cohen,  who  grew  up  in  Houston,  joined  Hearst  Corp. 
in  1976  at  the  old  San  Antonio  Light.  He  was  managing  editor 
when  it  closed  in  1993,  and  became  Times  Union  editor  in  1994. 


!  ^  ^,PRESS  ^  GUIDE 


The  News-Herald  ^  I 


^  Gr«.m.in  .bound.  ^  5=^1^  Goodbye.  Ste.  Clatre  ™, 

to  n«D.h»„;dri«  Q  gj 


Heritage  Newspapers,  Inc. 

has  sold 

Southgate  (MI)  News-Herald 
Dearborn  (MI)  Press  &  Guide 
Heritage  Sunday 

and  nineteen  other  non-daily  publications  with 
combined  paid  and  controlled  circulation  of  300,000 

to 

21st  Century  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
Heritage  Newspapers,  Inc.,  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


ALABAMA 

Robyn  Tomlin  to  managing  editor  of  the 
TimesDaily  in  Florence  from  metro  editor 
of  The  Asheville  (N.C.)  Citizen-Times. 
Tomlin  succeeds  Nool  Nash. 

Mike  Goens  to  the  newly  created  position  of 
senior  editor  from  special  projects  editor. 

CALIFORNIA 
Paula  Patton  to  publisher  of  The  Lompoc 
Record  from  general  manager  of  The 
Napa  Valley  Register.  Patton  succeeds 

Russ  Cannon. 

MICHIGAN 

Jay  S.  Hollon  to  chief  financial  officer  of 
The  Monroe  Evening  News  from  publisher 
of  the  Tribune  in  New  Albany,  Ind. 

NEW  YORK 

Kurt  Wanfried  to  managing  editor  of  The 
Oneida  Daily  Dispatch  from  Internet 
director  at  The  Sentinel  in  Carlisle,  Pa. 

OHIO 

Lori  A.  Hickok  to  vice  president  and 
controller  for  the  Cincinnati-based  E.W. 
Scripps  Co.  from  chief  analyst  for  corporate 
development,  effective  June  1.  Hickok  will 
succeed  J.  Robert  Routt,  who  is  retiring. 

PENNSYLVANIA 

Albert  J.  Frattura  to  publisher  of  The  Reporter 

in  Lansdale  from  advertising  director. 

TEXAS 

Jim  Looby  to  managing  editor  of  the  New 
Braunfels  Herald-Zeitung  from  managing 
editor  of  the  Brownwood  Bulletin.  Looby 
succeeds  Margaret  Edmonson,  who  left  to 
pursue  a  teaching  career. 

Candace  Fulton  to  managing  editor  of  the 
Brownwood  Bulletin  from  features  writer 
at  the  San  Angelo  Standard-Times. 

- CALIFORNIA 

Ken 
Brusic 

to  head  of  con¬ 
tent  for  Freedom 
Orange  County 
Information,  a  new  multimedia 
unit  of  Freedom  Communica¬ 
tions  Inc.,  from  executive  editor 
of  The  Orange  County  Register. 
He  will  be  based  in  Santa  Ana. 
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General  Manager  H.  Todd  Hittle 
Retail  Group  President  Mark  Hoidreith 


^'vnu  business  publications 

President  &  CEO  Michael  Marchesano 
Chief  Operating  Officer:  Howard  Lander 
Executive  Vice  Presidents: 

Mark  Dacey  (Markebng/Media  &  Retail), 

Richard  O  Corww  {Travel,  Perfonnance.  Food  Service 
and  Retail  Estate/Oesign) 

Senior  Vice  President:  Toni  Nevitt  (Marketing  Information) 
\fice  Presidents: 

Joellen  Sommer  (Business  Management). 
Deborah  Patton  (Ccxnmunications). 

Joanne  Wheatley  (Circulation) 


l^'^vnu  business  media 

President  &  CEO:  Michael  Marchesano 
Chief  Operatir>g  Officer  Howard  Lander 
Vice  President/Business  Development:  John  van  der  Valk 
Vice  President  Human  Resources:  Sharon  Sheer 
Chief  Financial  Officer  Joseph  Furey 
President  •  VNU  Expositions:  Greg  Farrar 
President  •  VNU  eMedia:  Jeremy  Grayzel 


Diverging  discounters:  Hipper-than-thou  Target  sharpens  urban 
image  with  newspapers,  while  Kmart  stiffs  the  ethnic  press 


Retailers  Kmart  and  Target 
sheire  the  same  marketing 
challenge:  Their  best 
customers  are  clustered  in  big 
cities.  Recently,  though,  that’s  about  all 
they’ve  had  in  common.  These  are  two 
discounters  traveling  in  opposite  directions. 

Target  has  brilliantly  cultivated  a  hip 
image  for  its  big  boxes.  It’s  the  nation’s 
third-largest  retailer,  with  1,055  stores  and 
more  on  the  way.  Kmart  is  the  much  bigger 
No.  2  retailer  —  but  it  is  trending  down¬ 
ward  following  a  series  of  wrong-headed 
marketing  decisions.  Kmart 
is  in  Chapter  11  bankruptcy 
protection  and  is  closing 
284  of  its  more  than  2,100 
stores  —  many  of  which 
held  their  grand  openings 
only  two  or  three  years  ago. 

In  the  last  couple  of 
weeks,  both  retailers 
reached  important 
decisions  about  what  part 
newspapers  will  play  in  branding  their 
stores  in  America’s  urban  markets.  Target 
made  a  choice  likely  to  accelerate  its  growth 
and  burnish  its  image.  Kmart  appears  to 
have  stumbled  again  by  repeating  the  same 
mistake  it  made  just  seven  months  ago. 

Target  became  the  first  retailer  to  sign  on 
with  Tribune  Media  Net,  the  national 
advertising  unit  Tribune  Co.  put  together 
when  it  added  the  Times  Mirror  Co.’s  Los 
Angeles  Times,  Newsday,  and  TV  properties 
to  its  Chicago  Tribune  and  its  own  TV 
stations.  The  multimillion-dollar  deal, 
laden  with  incentives  for  both  the  retailer 
£md  Tribune,  will  enhance  Target’s  market¬ 
ing  presence  in  the  three  largest  U.S.  cities. 

At  the  same  time,  Kmart  was  making  one 
smart  decision  —  and  one  foolish  one.  The 


Cutting 

newspapers  out 
of  its  plans  is  a 
big  reason  why 
Kmart  got  into 
its  current  fix. 


discounter  with  $28  billion  in  annual  sales 
set  aside  $25  million  for  the  “Stuff  of  Life” 
branding  campaign  aimed  at  blacks  and 
Latinos,  who  account  for  32%  of  Kmart’s 
most  loyal  customers.  Astonishingly, 
however,  virtually  all  the  money  is  going  for 
broadcast.  Not  a  penny  has  been  budgeted 
for  black-interest  or  Spanish-language/ 
bilingual  newspapers. 

Cutting  newspapers  out  of  its  marketing 
plans  is  a  big  reason  why  Kmart  got  in  this 
fix  in  the  first  place.  Last  September, 
then-Chairman  and  CEO  Charles  C. 

Conaway  —  no  doubt 
wishing  to  appear  like  the 
kind  of  paradigm-busting 
executive  who  gets  a  book 
on  The  New  York  Times’ 
best-seller  list  —  told  Wall 
Street  analysts  that  news¬ 
paper  inserts  were  a  “hero¬ 
in  needle”  and  “the  apex  of 
what’s  wrong  with  Kmart.” 

So  Conaway  slashed  insert 
buys  and  relied  on  an  everyday-low-price 
strategy  —  only  to  find,  predictably,  that 
store  traffic  vanished  and  that  Wal-Mart 
did  what  it  always  does  whenever  anyone 
tries  to  out-Wal-Mart  Wal-Mart:  It  cut 
prices  far  lower  than  Kmart  could  afford. 

A  bankruptcy  filing,  and  Conawaj^ s 
departure,  followed  shortly  thereafter. 

We  note  all  this  in  sadness  rather  than 
anger,  because  Kmart  is  one  of  the  good 
guys.  Though  Kmart  is  withholding 
branding  dollars,  its  inserts  are  back  in 
ethnic  as  well  as  mainstream  papers  — 
and  the  retailer  is  again  benefiting  from 
newspapers’  power  to  deliver  customers. 
We  just  hope  that  future  Kmart  branding 
efforts  are  as  on  target  as  the  retailer  that’s 
No.  3  with  a  bullet. 
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Walker  Lundy,  the  first  outsider  to  lead  the 
‘Inquirer’  in  29  years,  might  be  the  right 
editor  to  pull  off  its  new  suburban  strategy 


BY  WAYNE  ROBINS 


WALKER  Lundy  was  used  to  the  cold  after 
nearly  a  dozen  years  in  Minnesota.  But  it  would 
have  been  no  surprise  if,  on  his  first  visit  to 
Philadelphia  in  November,  he  felt  a  chill  so  deep 
that  he’d  rather  be  ice  fishing.  Lundy  had  just 
been  named  executive  editor  of  The  Philadelphia  Inquirer  after  the 
stunning  resignation  of  Robert  Rosenthal  rocked  that  newsroom  like 
an  earthquake  with  its  epicenter  right  on  North  Broad  Street. 

Lundy  was  plucked  from  a  secure  situation  at  the  Saint  Paul  Pioneer 
Press  to  lead  an  insecure  news  staff  at  the  Inquirer  by  the  management 
of  Knight  Bidder,  which  owns  both  newspapers.  “It  happened  so 
quickly  —  eight  days  from  the  time  I  got  the  first  phone  call  to  when  I 
entered  a  room  downstairs  with  500  people  wanting  to  know  who  the 
hell  I  was,”  Lundy  says  in  a  recent  interview  in  his  glass-walled  office, 
near  the  entrance  to  the  huge,  loftlike,  second-floor  newsroom. 

That  the  Inky  staff  was  skeptical  is  an  understatement.  Lundy  had 
led  the  St.  Paul  paper  to  a  Pulitzer  Prize  in  2000  and  made  it  an 
aggressive,  respected  rival  to  the  Minneapolis  Star  Tribune,  the  large 
McClatchy  Co.  paper  across  the  Mississippi  River. 

But  he  wasn’t  “Rosey”  Rosenthal,  who  came  up  through  the  news- 


Walker  Lundy,  with  his  busy 
newsroom  as  a  backdrop, 
must  look  beyond  the  streets 
of  Philadelphia  to  build 
readership  in  the  suburbs. 
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memorabilia.  Most  striking  is  a  red  guitar 
on  the  wall  directly  behind  his  desk:  It’s  a 
clock  with  Elvis  as  its  face.  There’s  also  a 
purple  cut-out  of  Elvis  on  another  wall,  the 
hips  swiveling  in  perpetual  motion.  And  on 
the  table  in  the  comer  of  his  office  where 
the  interview  takes  place  is  the  ultimate  in 
Elvis  kitsch:  a  wood-framed  velvet  Elvis 


with  a  wry  wit  and  the  ability  to  say 
what  he  means  and  mean  what  he  says. 
Those  skills  helped  disarm  the  leery 
Philadelphians. 

“He  has  a  good  sense  of  humor  and  is 
very  straightforward,”  says  Tom  Ferrick  Jr., 
an  Inquirer  metro  columnist  and  a  former 
Newspaper  Guild  officer  who  has  been  at 

the  paper  since  1976.  “He  made  a 
1^^  commitment  to  talk  to  everyone 
in  the  staff.  He’s  making  a  real 
effort  to  learn  about  the  staff, 
and  the  area,  and  those  are  all 
positive  things.” 

''  Former  rivals  hold  Lundy  in 

\  high  regard.  ‘Walker  is  a  damn 

good  newspaperman,  and  I’ve 
always  found  him  to  be  a 
delightful  guy,”  says  Tim 
McGuire,  editor  of  the  Star 
Tribune,  with  whom  Lundy 
crossed  swords  over  the  years. 


room  ranks  to  become  editor  in  1998.  Nor 
was  he  Maxwell  King  (1990-1998).  And  he 
certainly  wasn’t  Eugene  Roberts,  who  was 
editor  of  the  Inquirer  from  1972  to  1990 
and  personified  its  culture:  seemingly 
unlimited  time  and  resources  for 
investigative  and  explanatory  stories  of 
length  that  would  win  the  paper  a 
mantleful  of  Pulitzers. 

Lundy  knew  he  was  a 
stranger.  “The  first  outside 
editor  in  29  years,”  he  says, 
meaning  the  first  not  des¬ 
cended  directly  from  Roberts. 

“I’ve  never  been  in  a  newsroom 
that  had  pictures  of  their 
former  editors  on  the  wall.” 

Though  Lundy  made  his 
mark  as  an  editor  in  the  endless 
winter  of  the  Twin  Cities,  he  is  a 
native  of  Florida  and  speaks  in 
the  considered  drawl  of  the  well-educated 
of  the  Deep  South:  He  pronounces  the 
name  of  his  new  paper  the  IN-quirer. 
(Asked  if  he  actually  indulged  in  the  North 
Country  sport  of  ice  fishing,  Lundy  replied, 
“Are  you  nuts?”) 

Another  aspect  of  his  Southern  roots  is 
his  office  filled  with  intriguing  Elvis  Presley 


Eugene  Roberts  (left),  Maxwell  King  (center),  and  Robert  Rosenthal: 
Successor  Lundy  noticed  pictures  of  former  Inky  editors  on  the  wall. 


painting  —  “you  can  only  buy  these  out  of 
car  trunks  in  the  South,”  he  says  with  pride. 
There  appears  to  be  a  droplet  of  water 
trickling  down  I’he  King’s  face.  “It  could 
be  an  imperfection,”  Lundy  says,  “but  I 
prefer  to  think  of  it  as  a  tear.”  A  weeping 
velvet  Elvis! 

The  tall,  bespectacled  Lundy  is  blessed 


South/Philly 

Lundy  may  not  yet  be  beloved,  but  he 
appears  to  be  both  accepted  and  respected 
by  a  newsroom  that  had  sometimes  been 
nearly  paralyzed  by  what  one  longtime 
editor  there  {continued  on  page  20} 
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There  is  no  entry  fee.  For  official  rules  and  entry  form,  contact: 


PA^FY 

JOURNALISM 

CENTER 


laniptes 


)  MMIltES 


4321  Hartwick  Rd.,  Suite  320  •  College  Park,  MD  20740  •  301-699-5133  •  Fax  301-699-9755 
info@casey.umd.edu  •  www.casey.umd.edu 


12  EDITOR& PUBLISHER  MAY  6,  2002 


EDITOR  ^  PUBLISHER 


Phone:  1-888-825-9149  - 


-  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 
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-ANNOUNCEMENTS- 


MOVIE  REVIEWS 


AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 
Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiemet.  net 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

PUBLISHER  SEEKS  investor/partner,  active 
or  inactive,  to  help  establish  new  San  Fran¬ 
cisco-based  regional  book  publishing  com¬ 
pany.  Contact  Laurence  Hyman  at:  (415) 
934-1163  or  laurencejh@earthlink.net. 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
wrww.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APORMSALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Sou^west 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


NEWSPAPER  BROKERS 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

Leader  in  Sale 
of  Community  L  II 
Newspapers  Ij 

Check  our  references 
(214)  265-9300 

Rickcnbacher  IVfedia 

6731  Desco  Dr..  Dal  I  a 
6731  Desco  Dr.,  Dallas.  TX  75225 
WWW. rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 

DORMAN  E.  CORDELL 

Specialty  Enterprises,  Inc. 

13240  Peyton  Drive,  Dallas,  TX  75240 
(972)  9600096,  Fax,  (972)  774-1188 
email:  dcordell@swbell.net 
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THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPERS  FOR  SALE 

FOR  SALE:  Long  established  community  , 
weekly  in  Southwest  Florida.  For  details,  i 
call  (941)  722-1088  or  E-mail  to: 

nrnews@gte.net  ^ 

ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list, 

(512)  476-3950,  Bill  Berger,  ATN,  Inc. 

1801  Exposition,  Austin,  TX  78703 

MONTHLY  BUSINESS-TO-BUSINESS 

Tabloid  26  years.  Unlimited  Potential 
(215)  629-1666  Fax:  (215)  923^358  i 

TIME  FOR  A  CHANGE.  Established  weekly 
in  growing  resort  area  in  Idaho.  Can  be 
nicely  profitable.  Great  lifestyle.  Sellers  very 
motivated.  Email:  greatweekly@yahoo.com. 

For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  prcxiuced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country'.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  y'ou  and  your  company. 

John  Cribb  •  Jim  Hicks  ^  I 

Tom  Karavakis  •  Gary  Greene  Jk  MLM  MmW 
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Publication  Brokerage  S  Appraisal 

(40^^  586-6621 

Topics.  Morof  ^  ^  ' 

Bozeman.  Montana 
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EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)648-2856 

SURPLUS  EQUIPMENT  FOR  SALE 
Used  Muller  227  Inserters 

•  1  Each  13  into  I’s  @  $89,0(X),  mostly 
1984  vintage. 

•  1  Each  10  into  1  single-out  @  $100,000, 
mostly  1994  vintage 

•  1  Each  18  into  1  @  $280,000,  DBI-out, 
mostly  1998  vintage 

ALL  PLUS  TAX  &  FREIGHT,  WHILE 
AVAILABILITY  LASTS 

Call  or  E^nail  ADVO,  Inc.,  Bob  Frederick: 

(860)  285-6305  rwfreder@advo.com 

_ MAILROOM _ 

BUY/SELL/AU  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 
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-EQUIPMENTS  SUPPLIES- 


PRESSES 


-INDUSTRY  SERVICES- 


DESIGN  SERVICES 


PRICED  TO  MOVE!  4-unit  1978  Web  Leader 
press  with  folder.  Can  be  seen  running 
until  5/31/02.  Asking  $75,000. 

Call  (843)  248-667 

DON'T  SELL  YOUR  PRESS" " 

Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
V15A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


uREDESIGN 

■  Reorganize 

■  Contemporize 
5?^=^  "Revitalize 


.tea  REAUST1CFEES 


Uiier 

Breeiss 

GMcagu 


Russ  Kramer  Creative 


^  805-9636 

.Mibay.rr.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


CIRCUIATION  SERVICES 


100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops,  Starts 
Conversion,  Nonpays 
Call  Joel  Bittner@619-308-0088 
www.ncd.evisionsite.com 
ncd@sbcglobal.net 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


GENERAL  MANAGER 

California  State  University,  Sacramento,  in¬ 
vites  applicants  for  the  General  Manager  of 
the  CSIJS  campus  newspaper.  The  State 
Hornet,  (a  weekly  with  an  on-line  version) 
eSUS  is  one  of  the  larger  campuses  in  the 
eSU  system. 

The  General  Manager  executes  all  business 
operations  of  the  newspaper.  This  position 
is  responsible  for  all  research,  analysis,  de¬ 
velopment  and  evaluation  of  the  operational 
and  marketing  functions  of  The  State 
Hornet.  The  General  Manager  must  have  a 
relevant  four-year  college  degree.  Three  or 
more  years  experience  in  newspaper  and 
advertising  management  is  required. 
eSUS  application  is  required.  Application 
and  job  description  at: 

www.csus.edu/fas/career/career.html 
Send  application  to:  CSU,  Sacramento, 
6000  J  St.,  Sac  Hall,  Room  173,  Sacramen¬ 
to,  CA  95819-6032  or  FAX  to: 

(916)  278-7850,  by  1:00  p.m., 

Friday,  May  10th  2002. 

Postmarks  not  acceptable. 

EEO/ADA. 


!  “The  thing  always  happens 
that  you  really  believe  in;  and 
ithe  belief  in  a  thing  makes  it 
happen.” 


-Frank  Lloyd  Wright, 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editoranclpublisher.com - 


-HELP  WANTED- 


ACADEMIC 


KNIGHT  CHAIR  IN  JOURNALISM  ETHICS 
Journalism  Ethics  -  Washington  and  Lee  Uni¬ 
versity's  Department  of  Journalism  and 
Mass  Communications  is  seeking  a  senior 
colleague  to  hold  the  John  S.  and  James  L. 
Knight  Chair  in  journalism  ethics,  beginning 
in  Fall  2003.  The  department  is  the  nation’s 
only  accredited  journalism  program  in  a 
highly  competitive  liberal  arts  college,  and 
teaching  ethics  has  been  a  fundamental 
component  of  the  department's  curriculum 
for  nearly  three  decades.  The  new  chair 
holder  will  promote  the  cause  of,  and  ad¬ 
vance  scholarship  in,  journalism  ethics 
within  the  academy  and  the  profession.  For¬ 
mal  study  in  ethics,  an  advanced  degree 
(the  Ph.D.  is  highly  desirable),  and  leadership 
in  the  journalism  profession  are  required.  The 
ideal  candidate  will  be  able  to 
contribute  to  the  university's  diversity 
efforts. 

Review  of  applications  will  begin  on  Oct.  1, 
2002.  Detailed  information  about  the  Uni¬ 
versity  is  available  at  www.wlu.edu  and 
about  the  department  at  journalism.wlu.edu. 
For  further  information  or  to  submit  an  ap¬ 
plication  contact  Dr.  Brian  E.  Richardson, 
Department  of  Journalism  and  Mass  Com¬ 
munications,  Washington  and  Lee 
University,  Lexington,  VA  24450-0303. 

Phone:  (540)  463-8430 
E-mail:  richardsonb@wlu.edu 


ADMINISTRATIVE 


GENERAL  MANAGER/COO 
New  Jersey  Jewish  News,  a  nationally- 
renowned,  growing  weekly  newspaper 
group  with  50,000  circulation,  seeks  General 
Manager/coo  to  lead  business  operations. 
Candidate  must  have  strong  sales 
management  experience  and  proven  suc¬ 
cess.  Northern  NJ  (Whippany)  corporate 
campus  headquarters.  Excellent  salary  and 
benefits.  Submit  resume  and  salary  require¬ 
ments  to:  Robert  Steinbaum,  P.O.  Box 
20081,  Newark,  NJ  07101-6081. 

Fax:  (973)  642-0920 
Or  E-mail:  rsteinbaum@amlaw.com 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING  DIRECTOR:  A  15,000  circula¬ 
tion  Cox  daily  is  looking  for  an  innovative  ad 
director  who  can  build  revenue  in  small, 
slow-growth  MSA.  Willing  staff  needs  guid¬ 
ance  and  inspiration.  New  building,  nice 
lifestyle.  Send  a  letter  and  resume  to  Rip 
Woodin,  Rocky  Mount  Telegram,  P.O.  Box 
1080,  Rocky  Mount,  NC  27802. 


ADVERTISING 


I  ADVERTISING  DIRECTOR 

I  The  Record-Courier,  a  state  press  association 
j  General  Excellence  award-winner  for 
four  of  the  last  five  years,  is  searching  for 
its  newest  management  team  member.  Our 
growing  twice  weekly  newspaper  is  located 
j  25  minutes  from  Lake  Tahoe  in  the  beautiful 
!  Carson  Valley.  If  you  have  a  great  working 
knowledge  and  experience  in  print  display 
or  related  advertising  that  it  takes  to  lead 
our  strong  sales  team,  we  are  ready  to  talk 
with  you  about  your  next  career  move. 
Send  your  resume  to: 

Jonathan  Crawford,  Director  of  HR 
Tahoe-Carson  Area  Newspapers 
P.O.  Box  2288 
Carson  City,  NV  89702-2288 
Fax:  (775)  887-2419  E-mail:  hr@t-can.org 

CLASSIFIED  SALES  DIRECTOR 
[  Metro  Times  (Detroit) 

;  Looking  to  run  a  classified  sales  department 
in  a  top  ten  market? 

Looking  for  an  opportunity  to  work  for  a 
:  weekly  that  really  gets  it  and  rewards 
smart,  creative,  and  motivated  performers? 

'  If  so,  you  definitely  want  to  keep  reading! 
Metro  Times  is  the  largest,  most-read 
weekly  in  Michigan  and  is  part  of  the  Times 
[  Shamrock  Alternative  Newsweekly  Group. 

!  We  are  seeking  candidates  for  a  key  man¬ 
agement  position  as  Classified  Sales  Director 
I  -  reporting  directly  to  the  Publisher. 

Qualified  candidates  will  have  successful 
I  classified  sales  management  or  senior 
I  sales  level  newspaper  experience 
(alternative  newsweekly  experience  a  plus!). 
In  addition,  candidates  should  be  incredibly 
energetic,  intelligent,  and  creative,  and 
should  have  the  ability  to  provide  coaching 
and  motivation  to  a  talented  team  of  classi¬ 
fied  account  executives. 

Detroit  is  a  top  ten  market  that  is  in  the 
midst  of  a  renaissance.  We  offer  a  progres- 
:  sive  environment  and  a  competitive  com- 
I  pensation  and  benefits  package, 
i  Interested  candidates  should  contact: 

David  Jost,  Publisher 
i  Metro  Times 

i  733  St.  Antoine,  Detroit,  Ml  48226 
!  Phone:(313)9614060 

Fax:  (313)  262-0201 
djost@metrotimes.com 


ADVERTISING  MANAGER 
i  The  Faribault  (MN)  Daily  News  and  Shopper 
:  are  seeking  a  manager  who  brings  demon¬ 
strated  skill  in  newspaper  advertising  sales, 

I  staff  development  and  community  involve- 
!  ment.  The  Daily  News  is  a  7000-circulation, 
6-day  a.m.  located  one  hour  from 
1  downtown  Minneapolis  and  is  part  of  a  fami- 
I  ly-owned  cluster  of  newspapers,  shoppers 
and  specialty  publications  serving  eight  dis- 
i  tinctive  communities.  State  of  the  art  pro¬ 
duction  and  business  systems  allow  our 
i  managers  to  focus  on  customer  and  staff 
j  needs.  Competitive  compensation  package 
and  full  range  of  benefits  including  health 
care  insurance,  vacations,  sick  pay  and  401 
(k)  plan  with  company  match.  Applicants 
;  should  send  letter  outlining  their  career 
!  goals,  resume  and  sample  of  their  current 
I  publication  to:  Dave  Balcom,  Publisher,  Fari- 
j  bault  Daily  News  514  Central  Ave.  P.O.  Box 
j  249  Faribault,  MN  55021  or  E-mail: 

I  dbalcom@faribault.com. 

i  The  Daily  News  is  an  EOE. 
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-HELP  WANTED- _ 


ADVERTISING 


ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 

WANTED:  SALES  CONSULTANTS! 
Looking  for  entrepreneurial  individuals  to 
perform  sales  consulting  services  at  client 
newspapers.  Candidates  must  possess  a 
keen  knowledge  of  small  market  media 
sales  with,  true  “street  fighting"  experience 
in  their  background.  Excellent  training  skills 
a  must!  Understanding  of  small  business  es¬ 
sential.  Comprehension  of  online  marketing 
applications  a  plus.  If  you  are  a  genuine 
leader;  If  you  know  how  to  win  the  hearts  of 
salespeople  and  the  trust  of  advertisers;  if 
you  know  what  “consultative”  sales  means, 
then  apply  now!  Excellent  compensation 
with  required  offsite  travel.  E-mail  or  mail 
resume,  cover  letter  and  video  of  training 
skills  (if  available)  to: 

profit@mikeblinder.com 
6139  Fjord  Way 
New  Port  Richey,  FL  34652 

ADVERTISING  DIRECTOR:  Need  experienced 
pro  with  proven  track  record  to  join  our  dy¬ 
namic  team  at  one  of  America’s  best  medi¬ 
um-sized  markets.  Excellent  earnings  and 
benefits.  Send  resume  to:  Publisher,  Elko 
Daily  Free  Press,  3720  Idaho  St.,  Elko,  NV 
89801  or  E-mail  to: 

dandreasen@elkodaily.com 


ART/GRAPHICS 


TALENTED  CARTOONISTS  needed  to  create 
single  panel  comics.  For  details  E-mail: 
jim@campbellartist.com 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Tuscaloosa  News,  a  40,000  dally  locat¬ 
ed  in  Tuscaloosa,  Alabama,  is  seeking  an 
experienced  leader  to  serve  as  Retail  Ad¬ 
vertising  Manager  and  direct  its  retail  adver¬ 
tising  staff  of  10.  The  successful  candidate 
must  have  an  overall  knowledge  of  newspa¬ 
per  operations  and  a  minimum  of  5  years 
experience  in  newspaper  advertising.  Man¬ 
agement  experience  is  preferable.  Candidate 
should  be  creative,  energetic,  enthusiastic,  in¬ 
novative  and  passionate  for  achieving  goals. 
Please  send  resume,  cover  letter 
and  salary  requirements  to:  Advertising  Di¬ 
rector,  The  Tuscaloosa  News,P.O.  Box 
20587,  Tuscaloosa  AL  35402. 

E-Mail:  lisa.ferrell@tuscaloosanews.com 
FAX:  (205)-349-0855 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  MANAGER . 

The  News-Sun,  a  tri-weekly  in  Sebring,  FL  is 
seeking  a  performance  driven  Circulation 
Manager.  Candidate  must  have  complete 
knowledge  of  the  circulation  and  mailroom 
departments.  Send  resume  to:  News-Sun, 
2227  U.S.  27  South,  Sebring,  FL  33870. 
E-mail:  rcupstid@earthlink.net 
'^’UL^oM^TyR 
The  Danville  Register  &  Bee,  Danville,  VA  is 
looking  for  a  top-notch  Circulation  Director. 
Must  be  experienced  in  circulation  manage¬ 
ment.  Must  have  firm  understanding  of  ABC 
rules  and  regulations,  will  have  to  be  com¬ 
puter  literate,  and  be  a  good  manager  of 
people.  We  want  a  promotion-minded  Director 
that  can  move  the  numbers  and  work 
well  within  a  group  of  newspapers  dedicated 
to  circulation  growth.  Send 
resume  or  apply  to:  Publisher,  Danville  Reg¬ 
ister  &  Bee,  P.O.  Box  331,  700  Monument 
Street,  Danville,  VA  24543. 

DOOR  TO  DOOR  SALES  crew  needed  in  the 
San  Francisco  area.  Great  offer,  top  pay. 

Contact  Scott  Kinter:  (510)  208-6412. 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Lincoln  Journal  Star,  an  80,000-1-  daily 
circulation  paper,  is  looking  for  an  experi¬ 
enced  circulation  professional  to  help  con¬ 
tinue  our  trend  of  circulation  growth.  The 
ideal  candidate  must  demonstrate  a  record 
of  circulation  growth,  strong  management 
capabilities,  analytic  skills  and  experience 
with  an  in-house  telemarketing  operation. 
Duties  include  developing  and  implementing 
successful  sales  and  retention  strategies, 
employee  supervision  and  careful  inspection 
of  all  aspects  of  a  telemarketing  department. 
In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team. 

Competitive  salary  and  excellent  benefits 
package  provided.  Please  submit  resume 
and  salary  history  to  Circulation  Sales  Man¬ 
ager,  Lincoln  Journal  Star,  926  P  Street, 
Lincoln,  NE  68508  or  online  at: 
hr@journalstar.com 

OR  visit  our  website  at:  journalstar.com. 

Candidates  chosen  for  an  interview  will  be 
contacted  by  phone. 


CIRCULATION 

We  are  a  new  company  operating  some 
well  established  community  newspapers  in 
the  central  valley  of  California  and  we  are 
looking  for  circulation  professionals  to  join 
our  team.  This  is  a  great  opportunity  for 
experienced  District  Managers  to  run 
his/her  own  operation.  We  specialize  in 
small  to  medium  size  community  newspa¬ 
pers.  Send  resume  in  strictest  confidence 
to: 

Pacific  Sierra  Publishing 
Attn:  Circulation  Dir.  Recruitment 
Post  Office  Box  739,  Merced,  CA  95341 
E-mail:  belles@pspub.com 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ASSISTANT  EDITOR 

Teacher  Magazine,  a  national,  independent, 
monthly  magazine,  is  looking  for  an  experi¬ 
enced  copy  editor  who  can  also  write,  help 
with  layout,  and  coordinate  production  flow. 
Candidates  should  have  strong  editing  and 
organizational  skills.  Familiarity  with  Quark¬ 
XPress  a  plus.  Teacher  is  a  general  interest 
magazine  aimed  at  K-12  educators,  with  ar¬ 
ticles  ranging  from  short  news  items  to 
6,000-word  features.  The  magazine’s  con¬ 
genial  office  is  located  in  a  vibrant, 
Metro-accessible  suburb  just  outside  Wash¬ 
ington,  DC.  Salary  commensurate  with  ex¬ 
perience.  Generous  benefits  package.  Send 
resume  and  writing  and/or  editing  samples 
to  Rich  Shea,  Teacher  Magazine,  6935  Ar¬ 
lington  Road,  #100,  Bethesda,  MD  20814. 


COPY  EDITOR/PAGE  DESIGNER 
We  are  a  mid-sized  daily  in  Northeast  Ohio 
looking  for  an  energetic  copy  editor/pagi- 
nator  with  solid  news  judgment  and  a  com¬ 
mand  of  language.  We  want  a  team  player 
who  takes  pride  in  smart  editing  and  creative 
heads.  Resume  and  work  samples  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 

MAY  6,  2002 


EDITORIAI, 


BUREAU  CHIEF 
Southeast  Region 

The  Bond  Buyer,  the  daily  newspaper  cover¬ 
ing  the  $1,5  trillion  market  for  public  health 
care,  housing,  transportation,  and  other  in¬ 
frastructure,  is  seeking  a  Bureau  Chief  for 
the  Southeast  region  who  knows  that  some 
of  the  best  stories  can  be  found  at  the  in¬ 
tersection  of  Wail  Street  and  Mam  Street. 
Responsibilities  include  writing  for  a  weekly 
news  section  and  overseeing  reporters. 
Some  travel  required.  This  position  is  based 
in  Atlanta. 

Successful  candidates  will  join  a  staff  of  25 
reporters  and  5  bureau  chiefs  nationwide 
serving  a  readership  that  demands  more 
than  just  the  headlines.  Please  send  a 
resume  and  three  clips  to  the  Bond  Buyer, 
One  State  Street  Plaza,  New  York,  NY 
10004.  Attention:  HR  or  E-mail: 

amy.resnick@tfn.com 


CITY  EDITOR 

California  Central  Coast  daily  seeks  full  time 
city  editor.  The  Tribune  is  a  40,000  Knight 
Ridder  newspaper.  Successful  candidate 
will  have  strong  news  judgment,  great  editing 
and  people  skills,  a  sense  of  urgency 
and  will  lead  the  city  desk  in  producing  a 
news  report  that  is  vigorous,  alert,  substan¬ 
tive  and  enterprising.  Must  challenge 
writers  to  excel  and  provide  great  storytelling 
to  readers.  We’re  committed  to  individual  de¬ 
velopment  and  offer  excellent  benefits. 
San  Luis  Obispo  is  a  terrific  environment  in 
which  to  live  and  work.  Send  cover  letter, 
resume  and  at  least  five  samples  to  Human 
Resources,  The  Tribune,  P.O.  Box  112,  San 
Luis  Obispo,  CA  93406.  EOE. 


COPY  EDITOR/DESIGNER 
The  Ashland  (Ohio)  Times-Gazette,  an 
up-and-coming  13,000-circulation  daily,  lo¬ 
cated  midway  between  Cleveland  and  Co¬ 
lumbus,  is  looking  for  a  copy  editor/ 
designer.  We’ll  consider  recent  graduates 
with  an  internship  who  are  looking  to  grow 
as  a  journalist  in  a  nurturing  environment. 
Contact  Ted  Daniels,  Editor,  40  E.  Second 
Street,  Ashland,  OH  44805  or  E-mail: 
tdaniels@times-gazette.com 


COPY  EDITORS 

Stars  and  Stripes,  the  daily  independent 
newspaper  published  for  the  U.S.  military 
overseas,  has  immediate  openings  for  copy 
editors  in  our  Washington,  DC,  office  in  the 
National  Press  Building.  We’re  not  just  com¬ 
bat  boots  and  guns  -  we  also  cover  national, 
world,  features  and  sports  news.  We 
want  journalists  with  bright  layouts,  gripping 
headlines,  strong  time-management  skills 
and  lots  of  enthusiasm.  Daily  newspaper  ex¬ 
perience  and  a  proven  record  of  effective 
teamwork  are  musts.  Pluses:  knowledge  of 
the  military  and  Photoshop. 

Tell  us  about  yourself  in  a  letter,  and  send  it 
with  a  resume  and  page  clips  to: 

Walter  Reed  Army  Medical  Center 
Care  of  WRAMC-CPAC,  Bldg.  11  Room  2-72 
6900  Georgia  Avenue,  NW 
Washington,  DC  20307-5001 
Attn:  Sylvia  Webb,  Human  Resources 
Or  E-mail  us  at:  jobs@stripes.osd.mil 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


ADVERTISING  ADVERTISING 


WWW, editorandpublisher.com 
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-HELP  WANTED- 


_ EDITORIAL _  j  _ EDITORIAL _ 

COUNCIL  ON  FOREIGN  RELATIONS 

The  New  York  Times  Professional  Fellowships 
at  the  Council  on  Foreign  Relations 

Contact:  Olivia  Carballo  Tel:  (212|  434-9668;  Fax:  (212)  434-9816; 

E-mail;  ocarballo@cfr.org 

DATE  CORRECTION:  July  11  -15,  2002 
Homeland  Security: 

The  Next  Wave  of  Great  Stories  in  the  Battle  Against  Terrorism 
The  New  York  Times  Company  Foundation  and  the  Council  on  Foreign  Relations 
have  joined  to  create  a  unique  fellowship  for  journalists  who  want  to  explore  in-depth 
issues  related  to  homeland  security. 

Twelve  journalists  and  assignment  editors  representing  a  cross-section  of  the  news 
media  will  be  selected  to  participate  in  a  five-day  immersion  course  at  the  Council, 

July  11-15,  2002,  and  will  be  designated  as  NEW  YORK  TIMES  PROFESSIONAL 
FELLOWS. 

Stephen  Flynn,  Council  Senior  Fellow  for  National  Security  Studies,  former  U.S. 
Coast  Guard  Commander  and  a  leading  expert  on  homeland  security,  will  direct  the 
course.  He  will  be  joined  by  some  of  the  nation's  most  respected  authorities  on 
post-9/1 1  homeland  threats  and  responses. 

Participants  will  have  the  opportunity  to  brainstorm  with  fellow  journalists  on  how 
best  to  translate  technically  complex  and  politically  charged  issues  into  daily  reports 
and  projects.  Topics  will  include  homeland  security  strategy  for  deterring,  preventing 
and  responding  to  catastrophic  acts  of  terrorism;  bio-  and  cyber-hazards; 
immigration  and  customs  controls;  civil  liberties  and  federal  government  reorganization 
plans;  and  state  and  local  responsibilities. 

Once  accepted,  fellows  will  receive  free  hotel  accommodation,  course  materials, 
lunches  and  an  opening-night  dinner.  Fellows  are  responsible  for  their  own  travel  to 
the  Council's  New  York  offices. 

To  apply:  send  resume,  a  sample  of  work  and  a  supporting  letter  from  your  su¬ 
pervisor  by  May  30,  2002  to  Michael  M.  Weinstein,  c/o  Olivia  Carballo,  58  E.  I 
68th  Street,  New  York,  NY  10021,  or  at  ocarballo@cfr.org.  For  more  I 
information,  call  (212)  434-9668  or  E-mail  ocarballo@cfr.org.  Successful  appli¬ 
cants  will  be  notified  no  later  than  June  10. 

Michael  M.  Weinstein  is  Managing  Consultant,  Institutes  for  Journalists,  New  York 
Times  Company  Foundation;  and  Director,  Greenberg  Center  for  Geoeconomic 
Studies  and  Paul  A.  Voicker  Senior  Fellow,  Council  on  Foreign  Relations. 

The  Council  on  Foreign  Relations  is  the  leading  foreign  policy  organization  in  the 
United  States  and  publisher  of  Foreign  Affairs,  wvrw.cfr.org 


GENERAL  ASSIGNMENT  REPORTER 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For 
info  call  Hanes  Byerly  or  Jamie  Brown: 

(800)  562-9822 


ENTERPRISE  EDITOR 

The  York  Dispatch/Sunday  News  is  seeking 
an  experienced,  enterprising  journalist  to 
help  lead  our  news  team.  For  more  details 
please  visit  our  Web  site  at: 

www.yorkdispatch.com 

EXPERIENCED  PAGE'dESIG]^ 

We're  looking  for  an  experienced  newspaper 
designer/paginator  interested  in  contributing 
to  an  exciting,  fast-paced  daily  newspaper  in 
scenic  Northern  California. 

Minimum  1-2  years  design  experience  re¬ 
quired  and  working  knowledge  of 
(juarkXPress  and  Photoshop.  Must  have 
copy-editing  skills,  ability  to  write  headlines, 
and  the  tenacity  to  work  within  deadline 
constraints.  Send  resume  and  clips  to: 

Cindy  Thomas,  Auburn  Journal 
P.O.  Box  5910,  Auburn,  CA  95604 
Or  E-mail:  cindyt@goldcountrymedia.com 


LIFESTYLE  EDITOR:  The  Paris  News  is  seek¬ 
ing  a  Lifestyle  Editor.  Writing  and  page  design 
skills  essential.  Good  pay  and  benefits. 
Contact  Phillip  Hamilton,  Managing  Editor, 
P.O.  Box  1078,  Paris,  TX  75461. 

Or  Fax  resume  to:  (903)  785-1263 


I  The  Watertown  (NY)  Daily  Times,  a  32,000- 
j  circulation  newspaper  located  between  the 
i  Adirondack  Mountains  and  Lake  Ontario, 
i  has  an  opening  for  a  general  assignment  re¬ 
porter.  Send  clips,  references,  etc.,  to: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 


GROUP  EDITOR  -  Midwest  Publishing  Com¬ 
pany  seeks  news  executive  to  manage  3 
clustered  daily  newsrooms.  Knowledge  of 
i  Metro  zoning  operations  helpful.  Send 
resume  and  salary  history  to: 

Box  2757,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 


JOURNALISM  JOB  OF  A  LIFETIME 
The  Independent  Weekly,  of  Raleigh/ 
Durham,  Chapel  Hill,  NC  seeks  a  visionary 
to  lead  our  editorial  staff.  We  do  world- 
class  journalism  in  the  New  South.  Want  an 
editor  with  a  nose  for  news,  a  love  for  lan¬ 
guage,  and  the  ability  to  inspire  ground¬ 
breaking  journalism.  Lead  a  talented  staff  of 
editors  and  reporters  with  an  eye  for  the 
best,  untold  stories.  Resume,  clips  and  ref¬ 
erences  to  S.  Watson,  Independent  Weekly, 
P.O.  Box  2690,  Durham,  NC  27715. 


EDITORIAL 


JAPAN  BUREAU  CHIEF 

Want  to  be  a  foreign  correspondent?  We 
seek  a  tenacious  and  exacting  bureau  chief 
to  report,  write,  edit  and  coordinate  coverage 
for  our  Stars  and  Stripes  audience:  the 
1.37  million  men  and  women  who  comprise 
the  U.S.  military.  We  need  a  team  leader  to 
spirit  coverage  of  terrorism,  war,  the  pres¬ 
ident,  foreign  intrigue,  spy  planes,  nuclear 
submarines,  aircraft  carriers,  political  up¬ 
heaval  and  the  exotic  and  fascinating  cultures 
of  Asia. 

Generate  copy  for  the  daily  and  special  sup¬ 
plements,  coach  reporters  in  far-flung  bu¬ 
reaus,  help  set  the  news  budget,  edit 
staff-produced  copy,  help  plan  projects  and 
work  with  the  copy  desk  in  Washington,  DC. 
Keen  knowledge  of  AP  style,  Strunk  and 
White,  and  the  dictionary  essential.  Reporting 
and  rewriting  skills  must  be  excellent 
and  quick.  Organizational  and  planning  skills 
important.  We  need  someone  to  motivate 
and  develop  reporters  of  varying  skills 
levels.  Knowledge  of  the  military  a  plus. 

Join  Pacific  Stars  and  Stripes,  the  independ¬ 
ent  daily  newspaper  published  for  the  U.S. 
military  overseas,  serving  readers  in  Japan, 
Okinawa,  Korea,  Guam,  Australia,  the  Philip¬ 
pines,  Thailand,  Diego  Garcia,  Indonesia, 
Europe,  the  U.S.  and  more. 

Housing  and  generous  federal  benefits 
make  the  package  competitive  and  attractive. 
Travel  opportunities  abound. 

Send  resume  to: 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel 
Unit  45002,  APO  AP  96337-5002 
E-mail  to:  jobs-pss@stripes.osd.mil 
Fax  011  (813)  3403-5493 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

JOURNALISM 

Two  openings  for  experienced  reporters. 
One  is  for  a  night  police  reporter/general 
assignment  reporter.  Qualified  candidates 
require  3  to  5  years  experience.  Will  cover 
public  safety  agencies  in  the  county  and  re¬ 
gion  plus  routine  coverage  of  suburban  city 
governments. 

Second  opening  is  for  an  experienced,  ag¬ 
gressive  reporter  to  investigate  and  explain 
local  and  state  issues.  Must  have  5  years 
experience  and  proven  skills  in  database 
and  spreadsheet  software.  Will  work  inde¬ 
pendently  and  as  a  team  member  on  both 
daily  stories  and  long-term  projects. 

Both  position  require  collaborative  efforts 
with  broadcast  reporters  at  our  affiliated  TV 
station.  Great  opportunities  to  join  one  of 
the  country's  more  progressive  media  com¬ 
panies.  Work  in  the  Midwest  where  the 
streets  are  safe,  the  education  outstanding 
and  the  cost  of  living  is  affordable. 

Send  resume  and  clips  to  Trish  Thoms. 

Drug  testing  required.  Visit  our  web  site; 
www.gazettecommunications.com 

The  Gazette  ! 

P.O.  Box  51 1 ,  Cedar  Rapids,  lA  52406  1 

EOE  I 


EDITORIAL 


NEWS  EDITOR 

13,000/6-day  daily  in  scenic  Northern  Cali¬ 
fornia  foothills  seeks  a  proven  leader  who 
leads  by  example  and  recognizes  good  writ¬ 
ing  for  No.  2  position  in  newsroom.  Must 
enjoy  working  with  people,  have  strong 
news  judgment  and  editing  skills,  newspaper 
management  experience,  know  AP 
style,  QuarkXPress,  and  ability  to  motivate 
new  and  experienced  reporters.  Send 
resume,  clips  and  salary  requirements  to: 

Cindy  Thomas,  Auburn  Journal 
P.O.  Box  5910,  Auburn,  CA  95604 
Or  E-mail:  cindyt@goldcountrymedia.com 


PAGE  DESIGNER/SPORTS 
The  Seattle  Post-Intelligencer  is  seeking  a 
page  designer  in  Sports.  Ideal  candidate 
has  proven  track  record  of  designing  and 
paginating  creative,  clean  pages  while  work¬ 
ing  in  a  team  environment.  Ability  to  edit 
stories  and  write  headlines  on  deadline  a 
must.  Send  resume  and  work  samples  to: 
Maria  Reid,  HR,  Seattle  Post-Intelligencer 
101  Elliott  Avenue  W.,  Seattle,  WA  98119 
Or  E-mail:  mariareid@seattlepi.com 


REPORTER  II 

The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  reporter  with  5  years  ex¬ 
perience.  Primary  assignment  will  be  to 
cover  education.  Degree  in  Journalism  or 
English  required.  Please  send  resume  and 
work  samples  to  Joy  Williford,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA  71306. 
Or  E-mail;  personnel@thetowntalk.com 


SENIOR  WRITER 

Small  Washington  association  in  water 
transport  field  seeks  experienced  writer  to 
help  develop  themes  and  messages  and 
work  on  newsletter,  fact  sheets,  speeches 
and  testimony.  Must  have  excellent  journal¬ 
istic  skills.  Editorial  writing  and  news  repor¬ 
ting  background  highly  desirable.  Salary 
based  on  experience.  Fax  cover  letter, 
resume  and  writing  samples  to: 

(202)  835-3861 


SPORTS  EDITOR 

The  Mobile  Register,  an  aggressive 
100,000-plus  Newhouse  newspaper  on  Ala¬ 
bama's  Gulf  Coast,  is  looking  for  a  sports 
editor  with  energy,  vision  and  a  dedication 
to  excellence.  Responsibilities  include  man¬ 
agement/administration,  planning,  staff 
coaching,  story  development  and  oversight 
of  daily  copy  and  long-range  enterprise. 
Candidates  must  display  strong 
word-editing  skills  and  the  ability  to  coordi¬ 
nate  and  elevate  the  work  of  reporters, 
photographers  and  page  designers.  Elbow 
room  won't  be  a  problem:  The  Register  is 
moving  into  an  expansive  new  building  with 
a  state-of-the-art  press.  Send  letter  and  re¬ 
sume  to  Dewey  English,  managing  editor. 
Mobile  Register,  P.O.  Box  2488,  Mobile,  AL 
36652. 


—  CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.edltorandpublisher.com - 
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EDITORIAL 


EDITORIAL 


THE  BIRCH  WATHEN  LENOX  SCHOOL 


Prestigious  Upper  East  Side  Independent  School 


September  2002  Vacancy 

ALUMNI  MAGAZINE 
EDITOR/WRIXER;  Part  Time 

Apply  by  FAX  ONLY.  Please  send  your  resume  to: 

Fax:  (212)  879-3388 

Mr.  Frank  J.  Camabuci,  Headmaster 

THE  BIRCH  WATHEN  LENOX  SCHOOL 
210  East  77th  Street  •  New  York,  NY  10021 

(No  telephone  calls,  please.) 


EDITORIAL 


STATEHOUSE  REPORTER 
Full-time 

Cover  the  state  Capitol  and  state  politics 
for  Central  Maine  Newspapers  -  the  Kenne¬ 
bec  Journal  in  Augusta  and  the  Morning 
Sentinel  in  Waterville. 

What  a  great  challenge!  The  Capitol  is  in  our 
backyard;  we  expect  to  cover  it  better  than 
everyone  else.  Tell  us  how  you  would  help 
us  accomplish  this  goal. 

Requirements:  Understand  how  state  gov¬ 
ernment  works.  Interest  in  politics.  Ability  to 
get  stories  first  and  better  than  the  compe¬ 
tition.  Lots  of  energy.  Ability  to  juggle  several 
stories  at  the  same  time.  Great  writing 
and  reporting  skills.  Not  for  a  newcomer. 
New  England  background  a  plus.  College 
degree.  Something  extra  that  makes  you  a 
better  candidate  than  anyone  else. 

Salary  based  on  experience  and  includes  a 
generous  benefit  package.  To  apply,  please 
submit  a  resume  with  cover  letter  and  sam¬ 
ples  of  your  work  toCentral  Maine  Newspa¬ 
pers,  Attn:  Human  Resources,  Statehouse 
Reporter,  274  Western  Avenue,  Augusta, 
ME  04330.  Fax:  (207)  621-5744,  E-mail: 
chowe@centralmaine.com.  EOE 


MAILROOM 


FREELANCE 


STORY  IDEAS 

TV  documentary  series  seeks  great  true  tales 
from  small  towns  and  rural  areas  -  stories  that 
have  become  part  of  local  lore  but 
would  also  enthrall  a  national  audience. 
Must  have  memorable  characters,  interesting 
evolution,  satisfying  outcome.  Avoiding 
tales  of  crime,  disaster,  illness  unless  part 
of  larger,  more  unusual  story.  Those  whose 
suggestions  are  produced  receive  $500 
and  role  in  documentary  production.  Send 
submissions  and  any  queries  to  Jack  Mc¬ 
Donald  at  AnAmericanStory@cs.com. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


PACKAGING  MANAGER 
The  Cape  Cod  Times  a  50,000  plus  daily 
and  60,000  Sunday  circulation  newspaper 
is  seeking  a  post  press  manager  to 
j  oversee  the  operations  of  our  packaging  fa- 
1  cility.  Five  years  packaging  experience,  with 
I  a  minimum  of  three  years  of  successful  su¬ 
pervisory  experience  necessary.  Knowledge 
of  Muller  Martini  bindery,  GMA  SLS  1000  in¬ 
serting,  and  Prism  ink-jet  mailing  equipment 
is  helpful.  Ability  to  work  in  a  deadline  driven, 
production  atmosphere  is  required. 

The  ideal  candidate  will  be  responsible  for 
the  entire  operation  of  our  packaging  plant, 
including,  monitoring  repairs,  preventative 
maintenance,  equipment  upgrades,  to  pre¬ 
pare  and  administer  yearly  operating  budg¬ 
ets,  hire,  coach,  train,  and  evaluate  full  and 
part-time  staff.  Must  have  Word  and  Excel 
experience  and  be  willing  to  work  flexible 
hours.  We  offer  a  competitive  salary  and 
benefits  package.  The  (Jape  Cod  Times  is 
located  in  a  desirable,  year-round,  ocean  re¬ 
sort  community  and  offers  a  wonderful 
smalFtown  atmosphere. 

Qualified  applicants  should  send  cover 
letter,  resume,  and  salary  history  to: 

Cape  Cod  Times 

Attn:  Michael  Fabia  Operations  Director 
319  Main  Street  Hyannis,  MA  02601 
Or  E-mail  to:  mfabia@capecodonline.com 
No  later  than  May  17,  2002 
Equal  Opportunity  Employer 


MARKETING 


MARKETING  DIRECTOR 
The  Fayetteville  Observer  is  looking  for  a 
newspaper  marketing  professional  to  help 
us  tell  our  story  to  a  10  county  area  in 
southeastern  North  Carolina.  We  are  a  fami¬ 
ly-owned  65,000  daily  with  a  variety  of  print 
related  and  new  media  products.  The  Mar¬ 
keting  Director  will  direct  a  staff  of  marketing 
professionals  and  work  closely  with  the 
publisher  to  develop  and  implement  the 
overall  marketing  strategy  for  the  company. 
Our  marketing  department  acts  as  our 
in-house  agency  working  with  advertising 
and  circulation  to  promote  our  products 
and  services  as  well  as  coordinate  with  out¬ 
side  agencies  and  media.  Promotions  and 
special  events  coordination  are  also  integral 
tasks  of  our  marketing  department. 

We  offer  an  excellent  compensation/benefit 
package  in  one  of  the  great  areas  of  the 
country  to  live  and  raise  a  family. 

Please  send  letter  and  resume  to: 

Tony  Chavonne,  General  Manager 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28302 
E-mail:  chavonnet@fayettevillenc.com 


MARKETING  MANAGER 
The  Hartford  Courant  is  currently  seeking  a 
Marketing  Manager  that  would  report  to  the 
Marketing  Director.  This  position,  along  with 
his  or  her  staff,  will  develop  marketing- 
driven  solutions  for  the  internal  clients  of 
our  organization  that  include  news, 
classified,  advertising,  on-line  and  cross 
media.  Qualified  candidates  must  have  ex¬ 
tensive  experience  in  developing  marketing 
strategies  as  well  as  success  in  the  imple¬ 
mentation  of  marketing  solutions.  They 
must  have  extensive  experience  with  media 
placement,  agency  relationships,  event  mar¬ 
keting  activities,  branding  and  positioning 
as  well  as  experience  with  direct  response 
marketing  initiatives  including  direct  mail 
and  E-mail.  The  candidate  must  have  a 
Bachelor's  degree  in  Marketing  or  Business 
Administration,  10+  years  in  a  marketing 
environment  within  a  newspaper, 
advertising  agency  or  consumer  package 
goods  industry  and  5+  years  in  a  supervisory 
capacity.  Position  will  require  exceptional 
written  and  oral  communication  skills; 
negotiating  and  problem  solving  skills;  and 
a  high  degree  of  organization. 

THE  HARTFORD  COURANT 
We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  and  op¬ 
portunity  for  advancement.  Relocation  is 
available.  Please  send  resume  to  our  pro¬ 
cessing  center  referencing  source 
HC/EPM/HE3820/JMW. 

Tribune  Company 
C/o  Resume  Processing 
P.O.  Box  549233,  Waltham,  MA  02453 
Fax:  (781)  663-8534 
E-mail:  courant@hiresystems.com 
Subject  Line:  HC/EPM/HE3820/JMW 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer  Committed 
to  Workforce  Diversity 


-POSITIONS  WANTED- 


_ ADVERTISING _ 

NEED  A  REP  to  cover  zone  three  or  more? 
Pro  with  ad  sales/management  experience 
with  dailies,  weeklies,  special  interest  and 
yellow  pages.  Lloyd  Leitstein: 

(804)  382-9220  or  lleitstein@aoLcom 

_ CIRCULATION _ 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

PRODUCnON/TECH 

PRODUCTION  MANAGEMENT  PROFESSION¬ 
AL  with  over  15  years  of  national  and  inter¬ 
national  large-scale  newspaper  production 
and  commercial  printing  experience.  Seeking 
production/operations  position  with  pro¬ 
gressive  market  oriented  newspaper  organi¬ 
zation.  Contact  Steve:  (925)  736-8222 
smtomb@msn.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col,  inch,  per  week 
one-inch  minimum 
half-inch  increments 
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AMERICAS  EXTRA 


Drawing  on  the  latest  graphic  technology  and  colorful  cultures. 
Latin  American  newspapers  are  creating  eye-popping  designs 


April  lived  up  to  its  reputation  for 
cruelty:  In  Bolivia,  Maria  Teresa  Guzman 
de  Carrasco,  executive  director  of  El 

Diario,  was  murdered 
April  10  when  a  bomb 
went  off  in  her  car  as 
she  headed  home  from 
the  La  Paz  daily.  Her  husband,  El  Diario 
General  Director  Jorge  Carrasco  Jahnsen, 
told  the  Inter  American  Press  Association 
(lAPA)  that  he  suspects  the  bomb  was 
meant  for  him.  His  wife,  who  usually  left 
the  paper  earlier,  had  stayed  late  to  work 
on  an  editorial  with  him  while  Jorge 
Carrasco  stayed  even  later  to  review  the 
next  day’s  paper. ...  Journalist  Jorge 
Tortoza  was  killed,  possibly  by  a  military 
sniper,  during  the  April  1 1  rioting  in 
Caracas  that  briefly  forced  Venezuelan 
President  Hugo  Chavez  to  step  down,  the 
Committee  to  Protect  Journalists  (CPJ) 
reported.  Also  shot  and  wounded  were 
photographers  Jonathan  Freitas  of  the 
newspaper  TalCual  and  Enrique 
Hernandez  of  the  state  news  agency 
Venpres,  plus  local  newspaper  reporter 
Luis  Enrique  Hernandez. ...  In  north¬ 
eastern  Colombia,  the 
body  of  La  Voz  radio 
commentator  Juan 
Carlos  Gomez,  was 
found  in  a  river  April  3.  He  had  been  shot 
in  the  head  several  times  and  showed 
signs  of  torture,  CPJ  reported.  RCN 
Television  news  director  Walter  Lopez  and 
cameraman  Hector  Sandoval  were  killed 
in  the  crossfire  of  an  April  1 1  clash 
between  the  Colombian  Army  and  FARC 
guerrillas,  lAPA  reported. ...  Shots  were 
fired  at  the  offices  of  the  weekly  Paginas 
in  Tuxtia  Gutierrez  on  April  3.  Paris-based 
Reporters  Without  Borders  said  at  least 
10  journalists  have  been  attacked, 
detained,  or  threatened  in  recent  weeks 
by  officials  in  southern  Mexico.  ... 
Free-lance  journalist  David  Herrera,  who 
worked  often  with  foreign  reporters,  fled 
Guatemala  after  escaping 
from  an  aborted  April  10 
carjacking  in  Guatemala 
City  by  four  men  who 
demanded  to  know  “where  the  material 
is”  while  threatening  him  with  death. 
Herrera  escaped  by  jumping  from  the 
moving  car,  the  Guatemalan  Journalists 
Association  reported.  —  Mark  Fitzgerald 


BY  MARK  FITZGERALD 

NEW  ORLEANS 

N  THE  1960s,  THE  LITERARY  WORLD 
sat  up  and  took  notice  of  the  dozens  of 
captivating  novels  coming  out  of  Latin 
America  from  authors  such  as  Carlos 
Fuentes,  Gabriel  Garcia 
Marquez,  and  Mario 
Vargas  Llosa.  The 
literary  phenomenon 
came  to  be  known 
simply  as  the  “Boom.” 

Latin  American  news¬ 
papers  are  in  the  midst 
of  something  similar  to 
that.  Although  the  move¬ 
ment  does  not  yet  have  a 
catchy  name,  designers 
of  newspapers  in  the 
United  States  and 
abroad  are  taking 
notice  of  the  stunning 
redesigns  that  are  trans¬ 
forming  papers  that 
were  once  so  devoid  of 
graphics  and  dense 
with  smudgy  letter-  Adrian  Alvarez 
press  type  that  they  of  El  Norte:  Style 
barely  qualified  even  as  varies  from  place 
Good  Gray  Ladys.  place. 

Among  the  papers  repeatedly  singled 
out  for  praise  are  the  Argentinean  dailies. 
La  Gaceta  in  Tucuman  and  Clarin  in 
Buenos  Aires;  the  Junco  family’s  Mexican 
papers.  Reforma  in  Mexico  City  and  El 
Norte  in  Monterrey;  Siglo  21  in  Guatemala 
City,  Guatemala;  and,  since  a  redesign 
that  launched  Sept.  11,  El  Mercurio  in 
Santiago,  Chile. 

“I  would  say  what  you’re  seeing  is  kind 
of  a  reflection  of  the  richness  and  the 
colors  of  the  culture,”  said  Ron  Reason, 
the  Chicago-based  designer  whose  credits 
include  redesigns  of  The  Dallas  Morning 
News  and  the  Orlando  (Fla.)  Sentinel. 

‘You  tend  to  see  a  lot  more  color  and  a 
wider  range  of  color  palette.  The  papers 
use  color  a  lot  more  adventurously  than  in 
the  U.S.  Sometimes,  too,  just  on  [infor¬ 
mative]  graphics,  there’s  a  complexity  of 


design  and  richness  of  detail,  a  layered 
approach  you  don’t  see  here.” 

Reason  is  now  creative  director  of 
Garcia-Media,  the  global  firm  of  one  of  the 
pioneers  of  Latin  American  newspaper 
design,  Cuban  native  Mario  Garcia.  Best 
known  in  the  United 
States  these  days  for  the 
redesign  that  added 
color  and  multicolumn 
headlines  on  Page  One 
to  The  Wall  Street 
Journal,  Garcia  takes  his 
Latin  American  design 
inspiration  from  the 
colors  of  a  paper’s 
market.  South  American 
papers,  he  said  in  a  recent 
interview  with  Pojiiter 
Institute  Design  Editor 
Anne  Conneen,  should 
reflect  the  “systematic 
chaos”  of  their  cities. 

Because  their 
newspaper  designs 
are  as  individual  as 
their  home  cities,  it’s 
not  terribly  useful  to 
talk  about  a  Latin 
American  “style,” 
argued  Adrian  Alvarez,  El  Norte’s  design 
editor.  “What  we  Latin  American  design¬ 
ers  have  done  is  develop  a  better  abiliU’  in 
our  eyes  to  apply  color,  perhaps  because 
Latin  culture  is  much  richer  in  color  than 
other  [cultures],”  Alvarez  said.  A  regional 
director  for  the  Society  for  News  Design 
(SND),  Alvarez  has  created  a  digital 
newsletter  for  Latin  American  designers, 
“area-once”  (http://www.snd.org). 

One  thing  that  good-looking  Latin 
papers  do  have  in  common  is  that  their 
editors  are  sold  on  the  value  of  graphics, 
said  Susan  M.  Curtis,  vice  president  of 
SND  and  an  assistant  professor  at 
Northwestern  University’s  Medill  School 
of  Journalism:  “Designers  have  more 
freedom  with  their  pages.  Their  editors 
have  welcomed  them  into  the  news 
process  more  than  they  have  here.”  11 
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Star-Telegram  before  becoming  editor  at 
the  Arkansas  Gazette  in  Little  Rock.  It  was 
another  terrible  time  for  an  outsider  to  be 
editor  of  a  revered  paper:  The  Gazette,  fam¬ 
ily  owned  since  1819,  was  sold  to  Gannett 
Co.  Inc.  in  1986,  and  Lundy  was  its  first 
Gannett  editor.  Moreover,  the  Gazette  was 
in  a  war  with  the  Arkansas  Democrat.  (They 
merged  in  1991,  and  when  the  bloodbath 
was  over,  it  was  Gannett  that  surrendered.) 

‘Tliat  was  a  character 
builder,”  Lundy  says.  “I 
learned  a  lot  about  the 
newspaper  business  and 
people,  and  I  learned  it 
the  hard  way.  It  was  like 
Vietnam,  and  Gannett 
^as  the  United  States, 

,  jsj  and  I  was  Gen.  West- 

Yv  moreland.  I  probably 
,  ^SBb  made  the  same 

mistakes  he  did,  too.” 


Lakers  to  the  National  Basketball  Associa¬ 
tion  championship  last  year  against  the 
Philadelphia  76ers. 

On  Feb.  10,  the  NBA  All-Star  Game  was 
played  in  Philadelphia.  During  much  of  the 
second  half,  and  as  he  accepted  his  Most 
Valuable  Player  trophy,  Bryant  was  booed. 
“In  most  cities,  that  would  be  the  end  of  it,” 
Lundy  says,  still  clearly  astonished  by  the 
fallout.  “Here,  the  debate  raged  in  public  for 


{continued  from  page  12}  described 

as  a  “neurotic  nostalgia”  for  the  Roberts  era. 

Now,  of  course,  comes  the  difficult  part: 
building  circulation  and  profit  margins  in  a 
dire  economy  in  a  city  that  has  steadily  lost 
population  over  the  last  few  decades. 

Minnesotans  may  be  as  legendary  as 
Lake  Wobegon  for  their  politeness,  but 
there  was  one  veiy  important  exception  in 
Lundy’s  former  town  that  helped  prepare 
him  for  his  present  challenge: 
the  wrestler-tumed-govemor, 

Jesse  Ventura.  The  Grappling 
Gov  made  news  with  his  dis- 
dain  for  those  who  report  the 
news.  But  his  bigger-than-life 
p)ersonality  and  Blutolike 
bluster  made  him  a  source  of 
both  news  and  entertainment. 

Yet  Lundy  finds  himself  at 
home  with  Philly's  strangeness. 

The  mascot  for  its  baseball 
team,  the  Phillie  Phanatic,  is  a 
celebrity;  the  mayor,  John 
Street,  a  rich  source  of  contro- 
versy.  It’s  a  town  in  which  the 


A  'Rocky'  road? 

The  Lundy  strategy 
for  reviving  the 


relative  quality  of  cheesesteaks  is  discussed 
with  Talmudic  intensity,  a  place  with  a  long 
and  tragicomic  history  of  malfeasance  and 
weird  behavior  in  every  public  endeavor. 
There  is  no  shortage  of  stories  to  engage  an 
editor’s  enthusiasm. 

“If  I  had  to  graduate  from  Jesse  Ventura, 
Philadelphia  was  the  place  to  land,”  Lundy 
says  with  a  satisfied  smile.  “Something 
strange  is  always  happening,  more  unusual 
things,  more  unusual  people,  this  is  a 
wonderful  news  town.” 

Lundy  cites  the  strange  case  of  Kobe 
Bryant,  a  former  high-school  basketball  star 
from  the  nearby  suburb  of  Lower  Merion 
Township.  Bryant  led  his  Los  Angeles 
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430,740  copies  —  and  four  years  after  that,  cuts  in  St.  Paul  weren’t  anything  like  what 
circ  was  down  to  365,154.  A  34%  slide  over  i  these  folks  had  to  deal  with,”  he  says, 
two  decades  isn’t  a  decline,  it’s  a  disaster.  i 
The  demographics  are  discouraging.  The  I  A  new  circulation  chicf 


population  of  the  city,  according  to  the  U.S. 
Census  Bureau,  was  2  million  in  1950  — 
from  that  postwar  peak  through  2000, 
Philadelphia  lost  half  a  million  residents. 

But,  according  to  U.S.  Interior  Depart¬ 
ment  data,  around  4  million  people  now 
live  in  the  Inquirer^s  eight-county  suburban 
target  area.  It  is  a  region  in  which  most 
people  don’t  commute  to  work  in  the  city, 
feel  little  connection  to  it,  have  their  local 
news  needs  met  by  small  local  papers  or 
TV,  and  often  lack  the  time  for  the  labor- 
intensive  task  of  reading  a  newspaper  as 
comprehensive  as  the  Inquirer. 

Lundy  alludes  bemusedly  to  the  conun¬ 
drum  facing  him  and  his  staff  in  an  offhand 
remark  at  a  daily  10:30  a.m.  news  meeting. 

Some  staffers  express  disappoint-  _ 

ment  about  the  quality  of  a  wire  I  ^ 
story  in  the  morning’s  paper  about  i  —• 
Venezuela’s  President  Hugo  Chavez  SJST 
returning  to  power  two  days  after  i 
being  ousted  by  the  army.  ; 

“If  there  was  a  reverse  military  i  court 
coup  in  Chester  County  right  now,  i 
we’d  be  all  over  it,”  Lundy  says  dryly,  i 

But  it’s  no  joke:  In  fact,  Chester  | 
County  may  have  played  a  role  in  i  ^ 
Rosenthal’s  resignation  last  fall  against  j  ^ 
the  backdrop  of  personnel  and  budget  '  |1 
cuts  mandated  by  Knight  Ridder.  i 

A  series  of  cutbacks  has  made  the  1  •«< 

newsroom  staff  either  16%  or  23%  j  ■= 
smaller  than  it  was  at  the  beginning  of  |  s 
2000,  depending  on  whether  one  uses  1  i 
management  or  union  estimates.  !  | 

“Rosey  decided  to  pull  back  the  1 

suburban  zoning,”  columnist  Ferrick  j  I 
says.  There  had  been,  in  fact,  a  full  L 

Chester  County  B-section  of  the  Inquirer,  “a 
paper  inside  the  paper,”  as  Ferrick  calls 
it,  which  consisted  entirely  of  news 
relevant  to  that  affluent  suburb.  There 
seemed  to  be  progress,  but  it  also  cost,  by 
one  estimate,  as  much  as  $2  million  a  year, 
so  Rosenthal  killed  it.  It  was  a  decision  that 
didn’t  go  over  well  with  his  boss.  Publisher 
Robert  J.  Hall. 

“We  [Rosenthal  and  Hall]  reached  a 
conclusion  that  it  would  be  best  if  he 
resigned  —  for  me,  for  him,  and  for  the 
paper. ...  Obviously,  local  news  was 
mentioned  several  times,  but  the  key  is 
not  to  go  into  differences,”  Hall  told  the 
Philadelphia  Weekly  at  the  time. 

By  comparison  with  the  Inquirer's, 

Lundy  says,  his  St.  Paul  staff  was  trimmed 
10%  last  year  by  Knight  Ridder  edict.  “Our 


Joining  Lundy  as  another  new  face  on 
North  Broad  Street  is  Mike  Proebstle,  the 
vice  president  of  circulation  who  joined  the 
paper  in  February. 

Proebstle  had  been  circulation  director  of 
The  San  Diego  Union-Tribune.  A  slightly 
different  market,  but  Proebstle  is  not  as 
disoriented  as  he  could  be.  He  grew  up  in 
southern  New  Jersey.  “We  have  a  very 
aggressive, 
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strategy.  Not  an  easy  job  when,  by  his 
count,  there  are  334  ZIP  codes  in  the  eight- 
county  suburban  area. 

"Instead  of  mass  selling,  we’re  down  to 
the  micro  level,  w  hich  is  new  for  us  here,” 
Proebstle  says.  They  include  door-to-door 
sales  pitches,  telemarketing,  cable  TV  ads, 
and  subscription  discounts.  The  circulation 
staff  stays  in  close  contact  with  the  news¬ 
room,  he  adds.  “We  will  be  continuing  to 
work  with  the  newsroom  to  make  sure 
there’s  cohesiveness  between  what’s  in  the 
paper  and  the  promotion  and  sales  efforts.” 

Lundy  admits  his  suburban  news 
strategy  for  the  Inquirer  is  still  incubating. 
He  knows  what  he  wants,  he’s  just  not  sure 
how  to  do  it.  “What  can  a  Philadelphia  pa¬ 
per  offer  them?”  Lundy  asks  rhetorically 
about  the  coveted  suburban  reader.  “It  can’t 


be  a  Philadelphia-only  new'spaper,  and,  on 
the  other  hand,  we  can’t  outlocal  the  locals. 
We  have  to  say  to  this  suburban  reader:  We 
have  enough  of  the  local  news  from  your 
community  so  you  don’t  need  your  local 
suburban  paper.  Even  if  we  don’t  have 
every  story  they  have,  we  have  every  story 
you  really  care  about.  And  we’re  reporting 
the  news  in  smarter  ways  that  a  newspaper 
of  our  level  can  provide.’  So  when  these 
readers  look  at  their  options,  they  say.  You 
know,  the  Inquirer  has  enough  of  ev'ery- 
thing  I  want,  so  I’m  going  to  subscribe  to  it, 

.  rather  than  subscribe  simply  to  the 
Gloucester  County  [NJ.]  paper, 

■  which  tells  me  everything  about 
orbotfi  Gloucester  County,  but  not  a  whole 

lot  more.’” 

But  with  20  competing  dailies  in 
lool  has  eight  counties  outside  the  city,  a 
^  depleted  news  staff,  and  continuing 
cost-control  pressure,  the  job 
won’t  be  easy. 

SS  We  think  we’re  going  to  have  a 
fss  pretty’  substantial  reallocation  of 

resources,”  Lundy  says.  “The  key  is  to 
be  clear  about  your  goals,  and  identify 
what  it  is  you  want  to  do,  focus  on 
^  those,  and  not  be  so  diffuse  that  you  do 
^  everything  just  OK.  We  have  to  pick 
»  out  the  areas  and  topics  and  places, 
w  and  be  real  good  at  what  we  do,  and 
--  not  spread  ourselves  so  thin  that  we’re 
C-plus  at  everything.  We  lost  a  lot  of 
~  :  people  through  buyouts,  but  we  have 
535  people  in  this  newsroom  —  and  that’s 
a  lot  of  folks.” 

A  suburban  'caste  systeni 

Complicating  the  Inquirer’s  effort  to 
cover  the  suburbs  is  a  three-tier  system  that 
pays  people  hired  to  be  regional  reporters 
and  photographers  about  half  of  what  the 
Inky’s  full-time,  full-benefit  city’  staffers 
earn.  It  is  a  system  that  long  predates 
Lundy’s  arrival. 

The  unit  is  known  as  SWP  —  Suburban 
Writers  and  Photographers  —  and  in  it 
there  are  two  levels.  At  the  bottom  are 
neophytes,  usually  with  just  a  year  or  two 
of  experience,  who  serve  under  27-month, 
nonrenewable  contracts.  One  such 
27-monther  who  had  been  based  in  one 
of  the  South  Jersey  bureaus  (and  asked  not 
to  be  named  or  quoted  directly)  recently 
resigned  to  wait  tables  and  free-lcmce 
until  beginning  a  doctoral  program  at  a 
university  in  the  Philadelphia  area  this  fall. 
She  said  in  an  interview  that  she  earned 
about  $30,000  a  year,  with  some  union 
benefits.  A  notch  above  in  prestige  are 
longtime  suburban  correspondents,  who 


www.editorandpublisher.com 


MAY  6,  2002  EDITOR  &  PUBI-ISHKR  21 


Bring  a  bit  of  the  .  viS 

.  WORLD  hbatE 


Editors  and 
News  Managers  ' 
of  small'  to 

medium'Sized  THE 

U.S.  dailies:  Wl 

Travel  overseas  ff 

forupto  TOTT 

threeweeks, 

generating  stories 
to  enhance 
American 
understanding 
of  global  issues. 


WORLD  AFFAIR^ 

JOURNALISM  FELLOWSHIPS  ' 


For  information  contact: 

International  Center  for  Journalists 
1616  H  Street,  N.W.,  Third  Floor 
Washington,  D.C.  20006 

Tel:  202'737'3700  •  Fax:  202-737' 0530  ^NVeb:  www.icfj.org 


The  program  is  administcns^jointly  by: 

International  Center  for  Journalists  •  Newspaper  Association  Managers  •  World  Affairs  Councils  of  America 


22  EDITOR& PUBLISHER  MAY  6,  2002 


www.editorandpublisher.com 


earn  about  half  what  the  city  reporters  get. 

“The  upside  is  that  you  get  two  reporters 
and  two  stories  for  the  price  of  one,”  Lundy 
says.  “But  if  we  say  that  driving  circulation 
is  our  goal,  and  the  suburbs  are  a  key  area 
to  do  that  —  but  that  we  have  reporters  out 
there  making  half  of  what  city  reporters 
make  —  that  seems  to  be  dissonant.” 

T/i  inking  of  M.E.Jirst 

While  getting  to  know  the  staff  and 
trying  to  jump-start  suburban  circulation, 
there’s  one  key  part  of  the  personnel  puzzle 
missing:  a  managing  editor  to  replace 
Phillip  Dixon,  who  left  in  January. 

Lundy's  list  once  contained  75  prospec¬ 
tive  M.E.’s,  both  inside  the  paper  and 
throughout  the  country,  but  he  explains: 
“I’ve  talked  to  some  people  who’ve  said,  T 
don’t  know,  talk  me  into  being  interested,’ 
and  I  say.  Well,  I  don’t  want  to.’  If  I  call  you 
and  say  ‘Do  you  want  to  talk  about  being 
the  managing  editor  of  The  Philadelphia 
IN-quirer?’  [and]  you’re  reaction’s  not, 
‘Holy  cow,  what  an  opportunity!’,  then 
you’re  probably  not  right  for  the  job.” 

Lundy  acknowledges  that  some  people 
may  have  passed  on  the  job  because  of  the 
perceived  effects  of  Knight  Kidder’s  cuts.  “If 


you  read  all  the  things  that  have  been  said 
about  this  paper  in  the  last  year  and  a  half, 
j  it  would  give  you  pause  and  make  you  say, 
i  ‘Do  I  really  want  to  work  here?”*  Lundy 
j  says.  “When  [Publisher]  Bob  Hall  called 
i  me,  I  had  lots  of  questions  about  the  place, 
and  I  only  knew  what  I  had  read,  but  when 
i  I  got  the  answers  to  my  questions,  I  got 
:  pretty  worked  up  about  [taking]  it.” 

Cost-cutting  remains  an  issue.  In  March, 

!  to  save  money  on  newsprint,  the  Sunday 
book-review  section  was  cut  to  one  page 
from  two  (it  had  once  been  a  four  page 
stand  alone),  though  Lundy  says  that  the 
paper  has  added  more  reviews  during  the 
week  to  compensate.  “Anytime  you  take 
anything  out  of  the  paper,  you’re  not 
I  helping  yourself  with  the  readers  who  like 
that  particular  feature,”  he  says.  “I  heard 
I  from  a  couple  of  dozen  people  who 
i  objected  to  the  book-page  reduction.” 

!  On  the  wall  of  Lundy’s  office  is  an  eight- 
point  list  of  principles,  a  kind  of  mission 
I  statement  for  the  paper.  The  goals  are  to 
i  be:  First.  Useful.  Surprising.  Hell-Raising. 
j  Fun.  Diverse.  Different.  A  Story-Teller. 

“We  need  to  do  more  of  all  these  things, 
except  for  one,  which  is  hell-raising  journal¬ 
ism,  which  has  been  kind  of  the  Inquirer 


I  franchise  over  the  years.  Gene  [Roberts] 
started  it,  and  it  is  part  of  the  culture  here.” 

It  was  also  Lundy’s  style  in  St.  Paul.  “One 
of  the  rallying  cries  in  Walker’s  newsroom 
was  ‘Raise  hell,’  which  the  ^Pioneer  Press'] 
did  and  still  does  more  often  than  the 
!  Strib,”  says  David  Schimke,  who  writes 
1  about  media  as  associate  editor  of  the  Twin 
1  Cities  alternative  weekly.  City  Pages. 
j  “There  was  a  lot  of  concern  when  I  came 
here,”  Lundy  says.  “People  wondered,  ‘Gee, 
is  he  going  to  forsake  the  bedrock  Inquirer 
values?’  I  hope  I’ve  communicated  that  the 
I  answer  is  ‘No.’  But  we  also  have  to  be  more 
!  useful  to  readers,  have  more  surprises...  We 
have  to  be  fun  sometimes  —  this  is  a  very 
I  serious  newspaper.  And  we  have  to  make  it 
I  more  accessible  to  people  with  limited 
i  time.  If  you’ve  got  an  hour  and  a  half,  the 
!  Inquirer  is  an  excellent  read.  If  you’ve  got 
!  10  minutes,  we  don’t  make  it  easy.” 

'  Making  the  point  that  a  serious  news 
I  man  can  poke  some  fun,  there  is  a  small 
j  news  clipping  posted  near  his  door  about 
I  the  American  Taliban,  John  Walker 
Lindh.“Walker  May  Be  al-Qaida,”  is  the 
hed.  It  wasn’t  a  guerrilla  attack  from 
!  the  newsroom.  Lundy  taped  it  up  there 
I  himself.  11 


TECHNOLOGY 


Production  plant’s  phased  replacement  sees  packaging  migrate 
across  the  road,  with  printing  and  offices  expected  to  follow 

BY  JIM  ROSENBERG 

Fm  OR  THE  Sun-Journal,  growing  out  of  its  plant 
’  didn’t  mean  moving  out  of  downtown  Lewiston,  Maine. 
It  expanded  onto  adjacent  property,  as  mailroom 
operations  will  hop  across  a  now-closed  street  and  the 
pressroom  eventually  will  follow,  leapfrogging  to  the 
opposite  side  of  the  new,  17,000-square-foot  production  plant. 

Merely  the  first  phase  in  replacing  all  production  facilities  —  and 
perhaps  the  newspaper’s  headquarters  as  well  —  the  current  con¬ 
struction  is  slated  to  be  completed  by  the  summer,  according  to 


Dario  DiMare,  president  of  Dario  Designs 
Inc.,  Framingham,  Mass.,  planning,  design, 
and  engineering  services  consultant  on  the 
$3.5-million  project. 

Though  a  local  historical  society  resisted 
razing  one  building  and  tenants  of  another 
had  to  relocate  (with  financial  assistance), 
the  paper  bought  property  across  the  street 
behind  its  headquarters.  “The  city  gave 
them  a  lot  of  incentives  to  stay  downtown,” 
said  DiMare.  “The  newspaper  was  very 
sensitive  not  to  be  given  concessions  that 
wouldn’t  be  given  to  any  other  industry.” 

In  addition  to  rebating  a  fifth  of  the 
paper’s  property  taxes  over  10  years  and 
paying  for  utility  work,  the  city  ceded  a 
section  of  street  between  the  new  and  old 
buildings,  donated  a  small  adjacent  lot, 
and  agreed  to  pay  as  much  as  $125,700  in 
demolition  costs. 

Quoted  by  Sun-Joumal  reporter  Doug 
Fletcher,  the  city’s  economic  development 
director  called  the  paper  a  “unique 
resource”  whose  owners’  decision  to  stay 
downtown  sent  “a  strong  statement”  of 
their  commitment  to  the  city’s  fiiture. 
Project  planning  dates  Irom  the  mid-1990s 
and  anticipates  fiiture  investment  of 
$6  million.  Neither  Publisher  James  R. 


Costello  Sr.  nor  Operations  Vice  President  | 
James  R.  Costello  Jr.  (whose  famUy  has  ' 

owned  the  paper  through  four  generations)  i 
returned  calls  for  comment  on  the  project.  | 
Last  year,  the  34,591-circulation  Sun-  \ 
Journals  news  coverage  and  ad  layout  both 


took  first  place  in  statewide  contests.  In 
2000,  it  was  among  the  top  10  U.S.  dailies 
honored  by  the  Society  for  News  Design. 

Management  originally  selected  a  green¬ 
field  site  that  “was  actually  more  economi¬ 
cal  than  staying  downtown,”  said  DiMare. 
Greenfield  development  allows  use  of  low¬ 
er-cost  materials  suitable  for  an  industrial 


park  but  not  for  a  town  that  can  show  off  an 
older  architectural  style.  Work  at  an  unde¬ 
veloped  site  need  not  be  phased,  unlike  an 
existing  site,  which  must  remain  in  opera¬ 
tion.  Further,  downtown  sites  often  have 
traffic  congestion  and  no  staging  area  for 
materials,  equipment,  and  support  services. 

Another  difference:  work  on  an  existing 
building  in  a  developed  area  requires  more 
“What-ir  planning  and  often  lead  to  un¬ 
expected  delay,  change,  and  cost.  Green¬ 
field  sites  have  “much  lower  contingencies 
because  there  are  far  fewer  unknowns,”  said 
DiMare.  Finally,  starting  from  scratch  can 
mean  not  having  to  pay  for  nonproductive 
space  through  planning  that  obviates 
stairways,  elevators,  corridors,  and  such. 

Using  masonry  in  keeping  with  the  area’s 
look  drove  up  the  price.  But  building  on  the 
road  bed,  said  DiMare,  “reduced  construc¬ 
tion  costs  a  lot.”  And  an  otherwise  awkward 
addition  was  made  efficient:  Instead  of 
rising,  crossing  a  road,  and  descending, 
the  paper’s  conveyors  can  go  straight  from 
the  press  folder  into  packaging.  (Its  old 
mailroom  now  holds  newsprint.) 

The  part  of  the  expansion  adjacent  to  the 
old  building  stores  inserts.  With  nothing 
blocking  access  to  racks  from  the  center 
aisle  and  high  windows  at  both  ends,  the 
public  can  still  see  down  the  length  of  the 
structure,  preserving  some  openness  on 
what  had  been  Middle  Street. 

That  same  plan  now  conveys  papers  right 
through  the  insert  storage  area  on  their  way 
to  a  larger,  Newstec  12:1  inserter  (for 
smaller  zones)  and  stackers,  requiring  extra 
conveyor  length.  So  where’s 
the  addition’s  efficiency? 

The  conveyor  path  was 
chosen  because  presses 
someday  will  be  erected  on 
the  other  side,  whence 
copies  can  be  transported 
(on  the  same,  reinstalled 
conveyors)  to  the  mailroom 
without  crossing  the  insert 
retrieval  path.  “They’re  will¬ 
ing  to  pay  the  short-term 
consequences  of  longer  con¬ 
veyors  for  their  long-term 
goals  of  a  more  efficient 
I  operation,”  said  DiMare.  “So  that’s  where 
'  the  master  plan  really  pays  dividends.” 

!  It  will  pay  twice  again,  at  least.  When  the 
:  time  comes  to  reconfigure  those  conveyors, 
j  demountable  walls  will  make  the  job  easier. 

;  And  when  the  old  building  comes  down, 

[  said  DiMare,  “We  designed  the  [new  build- 
i  ing’s]  elev'ation  to  be  very  presentable.”  B 


Beyond  Sun-Joumal  facilities  in  foreground,  a  taller  insert  storage 
area  rises  over  a  former  street.  Behind  it,  a  new  plant  goes  up. 
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SYNDICATES 


Meetings  share 
dates,  9/11  talk 

COLUMNISTS  AND  CARTOONISTS 

coincidentally  convene  concur¬ 
rently  next  month,  and  they  each 
plan  to  discuss  how  their  professions 
responded  to  Sept.  11  and  its  aftermath. 

The  June  20-22  Association  of  Ameri¬ 
can  Editorifil  Cartoonists  convention  in 
Washington  (http:/ /pc99-detnews.com/ 
aaec)  will  also  feature  scheduled  talks  by 
U.S.  Secretary  of  State  Colin  Powell  and 
Sen.  John  McCain,  R-Ariz. 

The  June  20-23  National  Society 
of  Newspaper  Columnists  conference  in 
Pittsburgh  (http://www.columnists 
.com)  will  include  a  keynote  talk  by 
The  Miami  HevaZrf/Tribune  Media 
Services  columnist  Leonard  Pitts  Jr. 
and  the  presentation  of  the 
organization’s  lifetime  achievement 
award  to  former  Philadelphia  Daily 
NewsjXimXed.  Media  columnist  Chuck 
Stone.  Also  on  NSNC’s  agenda  this  year 
is  a  Nov.  1-3  “Ethics  and  Excellence  in 
Column  Writing”  seminar  in  Fort 
Walton  Beach,  Fla.  —  DaveAstor 

NYTS  OFFERING  COLUMN  BY 

‘Name  of  the  Rose’  writer 

The  New  York  Times  Syndicate  is 
offering  a  monthly  column  by  Italian 
writer  Umberto  Eco,  whose  1980  novel. 


The  Name  of  the  Rose,  has  been  trans¬ 
lated  into  39  languages. 

Eco’s  column  on  social,  political,  and 
cultural  issues  has  long  appeared  in  the 
Italian  newsweekly  L’Espresso. 

Cocco  COMMENTARY  COMES 
TO  Writers  Group  lineup 

The  Washington  Post  Writers  Group 
is  syndicating  the  Op-Ed  column  by 
Marie  Cocco, 
who  works  out  of 
the  Washington 
bureau  oiNewsday, 
Melville,  N.Y. 

Among  initial 
subscribers  are 
The  Boston  Globe, 
The  Dallas  Morn¬ 
ing  News,  and  The 
Philadelphia 
Inquirer. 

Creators  launching  Op-Ed 

COLUMN  BY  L.A.  RADIO  HOST 

Creators  Syndicate  is  introducing 
an  Op-Ed  column  by  Dennis  Prager,  an 
author  and  syndicated  radio  talk-show 
host  based  in  Los  Angeles. 

KRT  IS  OFFERING  EDUCATION, 
PET,  AND  FINANCIAL  COLUMNS 
Knight  Ridder/Tribune  Information 
Services  is  offering  three  new  columns. 
One,  by  father-and-son  authors 


Newsday  columnist 
is  newly  syndicated. 


Howard  and  Matthew  Greene,  discusses 
education  planning  and  college 
admissions.  Another  is  a  Dallas  Morn¬ 
ing  News  feature  by  veterinarian  and 
author  Dr.  Shawn  Messonnier,  focusing 
on  natural  therapies  for  pets.  And  the 
third  is  a  personal-finance  column  by 
author  and  researcher  Kathleen  Gurney. 


There’s  no  ‘Business’  like 

SHOW-BUSINESS  COMIC  STRIP 

“No  Business  I  Know”  —  a  comic  that 
focuses  on  Hollywood,  communications, 
and  technology  —  is  being  syndicated. 

The  strip,  which  is  being  marketed 
and  delivered  electronically,  is  by  Doug 
Crepeau  (doug  @  nobusinessiknow.com) 
and  artist  Kevin  Hopkins. 

Crepeau  writ< 
and  art-directs 
the  comic,  whic 
he  developed 
over  four  years. 

He’s  the 
founder  of 
Science  Fiction 
Consultants  of 
Hollywood. 

The  strip 
includes  a 
search  feature 
that  helps 
readers  “get” 

generational  gags  they  may  be  too  old 
or  young  to  understand. 


et  cetera  . . . 

HREE  EDITORIAL  CARTOONISTS  WON  MAJOR 

awards:  Signe  Wilkinson  of  the 
Philadelphia  Daily  News  and  the 
Washington  Post  Writers  Group  (Robert  F. 
Kennedy),  Jack  Ohman  of  The  Oregonian  in 
Portland  and  Tribune  Media  Services 
(National  Headliner),  and  Mike  Thompson  of 
the  Detroit  Free  Press  and  Copley  News 
Service  (Overseas  Press  Club). ...  The  first 
Herbert  Block  Freedom  Award,  named  after 
the  late  editorial  cartoonist,  will  go  to  recently 
jailed  free-lance  journalist  Vanessa  Leggett  at 
a  May  14  Newspaper  Guild  banquet  in  Wash¬ 
ington.  ...  TMPress  Syndicate  Features,  citing 
the  bad  economy,  is  folding  after  two  years. 

Its  content  included  TV  listings.  ...  Attitude: 
The  New  Subversive  Political  Cartoonists  is 


being  published  by  NBM.  The  book,  edited  by 
Universal  Press  Syndicate  cartoonist  Ted  Rail, 
includes  the  work  of  (and  interviews  with)  21 
alternative  creators. ...  Scripps  Howard  News 
Service  launched  an  occasional  column  called 
“Radical  Sabbatical,”  which  profiles  people 
who  take  time  out  to  do  something  adventur¬ 
ous.  ...  Also,  SHNS  promoted  Pamela  Reeves 
to  assistant  managing  editor/news. ...  Gary 
Markstein  of  the  Milwaukee  Journal  Sentinel 
and  Copley  won  the  Family  Planning  Advo¬ 
cates  of  New  York  State  cartoon  contest.  ... 
Nate  Beeler,  a  senior  at  American  University 
in  Washington,  won  the  John  Locher  Memori¬ 
al  Award  for  editorial  cartooning.  He’ll  receive 
it  June  22  at  the  Association  of  American 
Editorial  Cartoonists  convention  in  Washing¬ 
ton.  ...  Plan  Nine  published  four  books  by 
King  Features  Syndicate  and  online  comic 


creator  Bill  Holbrook:  Surviving  Y2K  (an  “On 
the  Fastrack”  collection).  Bottom  Feeders 
(“Safe  Havens”),  and  Election  Night  Fever  and 
Booth  Bunnies  (“Kevin  &  Kell”).  ...  “Dating 
and  Hand  Grenades,”  the  column  Che 
Rippinger  (http://www.touchetoon.com) 
writes  and  illustrates  for  The  Denver  Post, 
is  being  self-syndicated.  ...  Brian  Douglas  is 
self-syndicating  automotive  reviews,  features, 
and  photos  via  Autoeoitor.com.  He  also  offers 
co-branded  automotive  content  for  client  Web 
sites.  ...  “The  Plant  Man"  is  being  self-syndi¬ 
cated.  The  landscaping  column  (harrismm 
©worldnet.att.net)  is  by  Steve  Jones.  ... 
Featurewell.com  signed  syndication  deals 
with  The  Hill  newspaper  in  Washington, 
Mother  Jones  magazine,  basketball  writer 
Peter  Vescey,  satirist  Andy  Borowitz,  and 
several  other  content  providers. 
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‘Weekend’  not  lost 

You  HAVE  TO  HAND  IT  TO 

USA  Weekend’s  Jack  Curry. 

The  magazine’s  executive 
editor  could  have  been 
red-faced  over  its  April 
12-14  cover  story,  “Speak¬ 
ing  for  the  President,”  which 
featured  the  smiling  faces  of 
four  women  in  the  Bush  administration:  Karen 
Hughes,  Victoria  Clarke,  Charlotte  Beers,  and 
Mary  Matalin.  On  April  23,  of  course,  Hughes 

resigned  to  go  home 
to  Texas  to  spend 
more  time  with  her 
family  than  she 
could  in  the  reput¬ 
edly  family-friendly 
White  House. 

But  Curry  saw 
the  story,  by  the 
husband-and-wife 
team  of  Steven  V. 
Roberts  and  Cokie 
Roberts,  as  an 
opportunity  for  his  brand.  “The  best  thing  in 
the  world  is  when  your  archive  becomes  news,” 
he  told  E&P.  So  USA  Weekend  promoted  its 
nonscoop,  calling  CNN,  MSNBC,  and  other  TV 
chat  channels,  to  make  sure  they  were  aware 
that  Hughes’  most  recent  print  interview  had 
been  with  USA  Weekend.  “We  hope  reporters 
use  our  story  to  help  them  triangulate  their 
stories,”  Curry  said. 

But  didn’t  the  Robertses  miss  something?  “If 
you  look  at  the  level  of  coverage,  everybody  was 
quite  surprised”  by  Hughes’  resignation,  Curry 
responded.  He  was  “not  surprised  something 
like  this  could  be  kept  under  wraps.”  Whether 
Hughes’  decision  was  consistent  or  inconsistent 
with  what  was  written  in  the  magazine  doesn’t 
matter.  “I  don’t  have  to  interpret  that,”  Curry 
said.  “Just  make  sure  you  spell  the  name  of  our 
magazine  right.”  —  Wayne  Robins 

Still  kicking ...  the  bucket 

“Maine  Times  still  kicking,”  ran  a  hed  in  E&P 
in  late  1999.  Not  anymore.  Started  in  1968  as 
an  environmentally  focused  statewide  alternative 
weekly,  Maine  Times  ceased  publication  last 
week.  The  paper  had  been  through  numerous 
owners  in  recent  years,  and  circulation  had 
dipped  from  a  high  of  18,000  in  1988  to  “about 
4,000  subscribers  and  ‘a  couple  of  thousand’ 
newsstand  sales,”  according  to  the  Portland 
Press  Herald.  —  W.R. 


Curry:  Embraced 
different  Hughes 


Photo  of  the  week 


PAUL  JOSEPH  BROWN,  SEATTLE  POST-INTELLIGENCER 

And  what  became  of  the  monks,  the  monks,  the  monks? 
Last  week,  nine  Tibetan  Buddhist  monks  from  the  Drepung 
Loseling  Monastery  in  India,  spent  three  days  constructing 
a  sand  mandala  at  Bastyr  University  in  Kenmore,  Wash.  Then,  at  a 
ceremony  Wednesday,  after  all  that  intricate  work,  they  destroyed 
their  creation  —  as  a  metaphor  for  the  impermanence  of  life.  The 
sand  was  swept  up  and  placed  in  an  um,  half  of  it  distributed  to  the 
audience,  the  rest  discarded.  —  Greg  Mitchell 


I 


the  best  —  AND  REST  —  OF  THE  PRESS _ 

'Till  trijing  to  imagine  a  sorroxcfiil  son  opening 
our  nexcspaper  to  look  for  his  mothers  obit  nary 
ami  finding  her  picture  nCcVt  to  one  (fa  hamster." 

-  BETTY  CUNIBERTI,  “ST.  LOUIS  POST-DISPATCH,”  ON  PET  OBITS 
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Getting  It  Right 


Balancing  what  the  public  wants  to  know  and  what  it  needs 


WHILE  ABC’S  Ted  Koppel  remains  in  place, 
for  a  while,  disquiet  at  TV  news  divisions 
abounds.  Tom  Wolzien,  once  an  executive  at 
NBC  News  and  now  a  market  analyst  at 
Sanford  C.  Bernstein  Co.,  told  The  Wall  Street 
Journal  that,  instead  of  the  present  half-hour  nightly  news,  “You 
could  make  a  case  for  running  an  hour  that  is  a  combination  of  hard 
news  and  a  magazine  in  prime  time.” 

Reuven  Frank,  a  former  formidable  president  of  NBC  News, 
agrees,  noting  in  USA  Today  that  “network  news  divisions  have 

become  ever-smaller  parts  of  ever-larger  j  formerly  in  power  at  Time  magazine,  Cross- 

companies”  whose  primary  profit-maldng  j  fire  has  become  a  carnival  sideshow  with 
visions  are  in  other  fields.  Frank  predicted  i  James  Carville  and  Paul  Begala.  It’s  as  if  the 
that  “one  network  at  a  time”  will  switch  to  a  j  winning  guest  will  get  a  stuffed  monkey  for 


magazine  hour,  “opening  each  night  with 
some  minutes  of  news.” 

As  it  is  now,  Leonard  Downie  Jr.  and 
Robert  G.  Kaiser  have  pointed 
out  that  “a  typical  NBC  Nightly 
News  broadcast  contains  3,600 
words,”  contrasted  with 
100,000  in  a  typical  issue  of 
either  The  New  York  Times  or 
The  Washington  Post  (“Good 
news  needed,”  Feb.  18,  p.  30). 

When  Walter  Cronkite  reigned 
over  CBS’  nightly  prime-time 
half-hour  of  news,  he  used  to 
say,  off  the  air,  “I’d  like  to  end 
each  newscast  by  telling  the  viewer  to  get 
the  next  day’s  paper.” 

Cable  TV  news  is  effective  on  breaking 
stories,  but  quickly  switches  to  other  break¬ 
ing  stories,  leaving  fragmentary  follow-up 
reporting  and  “analysis”  that  most  resem¬ 
bles  braying  Punch-and-Judy  shows.  For 
example,  there  is  the  transmogrification  of 
CNN’s  Crossfire,  which,  though  often 
clamorous,  had  occasional  serious  and  even 
informative  debates  on  vital  issues.  Now, 
under  the  management  of  Walter  Isaacson, 


hitting  his  opponent  with  enough  baseballs. 

News  on  the  Internet  is  diffuse,  often 
dubiously  sourced,  and  as  partisan  as  the 
U.S.  Senate  Judiciary  Commit¬ 
tee.  Moreover,  surveys  show 
that,  despite  the  infinite  variety 
of  material  on  the  Net,  most 
users  regularly  gravitate  to  sites 
where  they  are  likely  to  find 
kindred  points  of  view.  There¬ 
fore,  exposure  to  ideas  and 
information  they  might  find 
unpalatable  is  decidedly  limited. 

Among  all  these  alternatives 
to  newspapers,  local  news  is 
I  hard  to  come  by  in  any  meaningful  sense. 
Where  else  but  in  a  newspaper  would  you 
find  —  as  noted  in  a  recent  E^P  editorial 
(“Lay  of  the  [home]land,”  March  18,  p.  9) 

—  not  only  the  Chicago  Sun-Times’  “Why 
Teachers  Fail”  series  but,  just  as  important, 
the  paper’s  follow-ups  to  that  series? 

And,  in  New  York,  where  one  of  my  beats 
is  education,  Carl  Campanile,  the  New  York 
Post’s  education  writer,  painstakingly 
exposed  the  statistical  three-card  monte 
played  by  city  and  state  education  officials 


BY  NAT  HENTOFF 


as  he  revealed  the  many  thousands  of 
children  left  behind  2miid  the  rising  (and 
hidden)  dropout  rate. 

Yet,  even  in  some  newspapers,  coverage 
of  the  Ted  Koppel-David  Letterman  war 
repeated  such  modishly  inaccurate  and 
myopic  celebrations  of  the  “new  informa¬ 
tion  age”  as  appeared  in  a  report  by  Kim 
Campbell  of  The  Christian  Science  Monitor 
in  its  March  7  issue:  “Nightline  does  exist  in 
a  news  environment  significantly  different 
than  the  one  in  which  it  began.  The 
Internet  and  24-hour  cable  networks  put 
news  at  people’s  fingertips  all  day  long. 

That  means  many  wanting  to  relax,  rather 
than  be  informed,  before  bed.” 

Much  of  that  news,  however,  is  indeed  fit 
for  fingertips.  Koppel  has  explored  such 
deeply  significant,  but  underreported,  areas 
of  news  as  supermax  prisons,  where  he 
spent  five  days  and  slept  at  night,  talking  to 
prisoners  who  would  be  time  bombs  by  the 
time  they  were  released.  He  did  a  series  on 
juvenile  courts,  those  that  worked  and 
those  that  didn’t.  And  his  coverage  of  false 
confessions  in  capital-punishment  cases 
reverberated  far  more  widely  than  anything 
I’ve  seen  on  the  Net  —  or  on  broadcast  TV, 
except  for  PBS’  Frontline. 

Last  fall,  Koppel  aired  a  five-part  series 
on  the  Congo,  where  2.5  million  people 
starved  or  were  slaughtered  in  three  years. 
“No  one  seems  to  have  noticed  the  horrors 
in  the  Congo,”  Koppel  said  in  introducing 
the  series.  He  added  —  and  newspaper 
editors  and  reporters  should  take  note  — 
that  journalists  often  report  “greater  and 
less  tragedies ...  close  to  home ...  because 
it’s  clear  [readers  and  viewers]  want  to 
know  about  them.  But,  because  [the 
Congo]  is  distant  and  dangerous  and  not 
easily  accessible,  we  let  you  down. ...  [These 
stories]  have  roots  in  a  disaster  that  the 
Western  world  largely  ignored  until  it  was 
too  late. ...  You  should  have  heard  about  it 
on  Nightline  years  ago.”  And  you  should 
have  read  about  it  in  newspapers,  too. 

“Civic  journalism”  has  been  interpreted 
by  some  of  its  advocates  as  finding  out  what 
readers  want  to  know.  But,  since  the  future 
of  the  depth,  quality,  and  relevance  of  news 
that  Americans  get  depends  primarily  on 
newspapers,  we  owe  it  to  our  readers  —  and 
our  own  self-respect  —  to  also  tell  them 
what  they  need  to  know,  and  in  a  way  that 
will  impel  them  to  want  to  read  it.  H 
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Reading  is  a  great  way 
to  escape.  It  helped  this  family 
get  out  of  the  projects. 


families  living  in  poverty, 
it  sometimes  seems  there’s  no  way 
out.  And  for  many  of  them,  poor  *Jjr 

r 

literacy  skills  are  the  source  of  their  " 

•  r  1 

own  captivity.  Today,  one  in  every 
five  people  in  America  would  have 
difficulty  understanding  these  very 
words.  A  parent  who  can’t  read  a 
job  application  can't  earn  a  living. 

A  child  who  fails  in  school  doesn’t 
earn  a  diploma.  Entire  generations 
become  trapped  in  a  bleak  pattern 
of  underachievement  and  need.  Their  only  escape  is 
through  the  classroom  door.  Cfll  The  National  Center 
for  Family  Literacy  is  working  to  help  break  the  cycle 
of  intergenerational  poverty  by  teaching  parents  and 


their  children  the  skills  necessary 
for  success.  Family  members  learn 
to  read  and  write  well,  to  maintain 
gSg|  good  study  habits,  to  hold  a  steady 

il.  "Th^y  learn  how  to  manage  a 

^  ^  household  budget  and  to  plan  for 
■  ^  the  future.  We  hold  out  a  hand 

I  ^^5  learn  to  pull  themselves 

up.  M  We  need  a  hand  as  well. 
You  can  volunteer  to  participate  in 
a  family  literacy  program.  You  can 
IHlHi  offer  someone  a  job.  Or  you  can 

simply  write  out  a  check.  Whatever  choice  you  make, 
you  can  be  the  reason  one  more  family  succeeds 
and  poverty  fails.  QJ  Please  call  the  Family  Literacy 
InfoLine  at  1-877-FAMLIT-l  or  visit  www.famlit.org. 
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